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ZSATNE ATLANTIC COAST LISTS ar 


made up of ten separat 
lists, any or all of whicl 
may be used, thus enabling 
“advertisers to cover indi- 
vidual sections of territory 
as desired. The 1,600 paper: 
comprising these lists reach 
from the State of Maine to th« 

Mississippi River. 

They are local family papers, 
th 
country people. 

These lists are in a class by 
themselves. No other like lists 
approach them either in circulation 

‘or general quality of the papers. 
When the Atlantic Coast Lists are 
used the advertiser may rest assured 


he has the best to be procured. 


Sixty-page Catalogue sent, postpaid, to par- 
> ties contemplating Country Advertising. 


Estimates and full information for the asking. 


ATLANTIC COAST LISTS, 
134 Leonard Street, NEW YORK, 
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A JOURNAL 
ENTERED AS SECOND-CLASS MATTER 
Vol. XIX. NEW YORK, 
ADVERTISING LITTLE THINGS. 
by John C. Graham, 
There is hardly anything that 
eat, drink, wear or otherwise us« 
cannot be benefited and sold 
dicious advertising. Even 
that are not in general demand, 
as artificial limbs, for instance, can be 
pushed to a great and steady sale by 
continued publicity of the right kind. 
Curiously enough, however, goods that 
everybody uses and f use are but 
little advertised, in spite of there being 
great competition in the market. 
Taking such a universal necessity as 
table salt, for an example, we find that, 
though there are many different and 
rival brands, the article is very little ad- 
vertised to the general public. In the 
grocery papers whole pages are often 
taken by the proprietors of some par- 
ticular table salt, but it is seldom ad- 
vertised directly to the consumer. 
This is also true of mustard, but that 
is not in such common demand at table 
as salt. Neverthele ss, two of the lJarg- 
est advertisers in England are the pro- 
prietors of ‘* Keen’s”’ and ‘‘ Colman’s 
Mustard,”’ but salt is not advertised at 
ill on the other side. 
Matches are goods of common and 
and yet they 
in this country 
lirect to the consumer. Here again, 
little thing, the Englishman takes 
Bryant & May, the well 
known’ British matchmakers, are 
among the biggest general advertisers 
in her majesty’s dominions, and have 
been so for years. Magazines, news- 
papers, painted signs and posters have 
ill helped to make the firm name 
familiar throughout Great Britain. 
Pins are about the commonest things 
in daily use by all of us, for an endless 
variety of purposes. Millions are used 
every day in the year, and many mill 
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ions are being made 
ent manufacturers. 


competition—there 


and sold by differ- 

There must be 
must be rivalry in 
firm 


goods papers ? 


production—but what advertises 
pins outside of the dry 
What ifacturer tries to ate a 
demand for his particular pins by ad- 
vertising them directly to the consumer 
—the general public? It may be said 
that inasmuch as all these little things 
are imperative and are 
therefore largely used every day by the 
people, it is not necessary to advertise 
them. This would be true if 
there were no competition, but so long 
as there are rival manufacturers—« 
striving to build up the biggest trade 
the competition demands 
good adv®@rtising. It seems a natural 
certainty to the writer that if the manu- 
facturers of the best of these litth 
things were to advertise boldly, direct 
they would very soon 
trade in the 
daily, 
they 


mant cre 


necessities, 


very 


ich 


success in 


to the consumer, 
article. 
even hourly ne- 
may have large 
sadly neglected 
standpoint. If 
salt cleverly 
public he 


und for it 


monopolize the 
As it is, these 
though 
individual sales, are 
from an advertising 
Spoon advertised his table 
and persistently to the 
would soon create a dem: 
the grocery stores. The people wou 
insist on having that salt and no othe 


1 } 


and his sales would vastly 


cessities, 


increas¢ 
The same procedure followed w 
regard to matches and pins, other 
little things of common 
would certainly vom those 
brands over al 
does not seem to be any 
part of manufacturers to advertise 
little things, and possibly their reason 
is that there is not profit enough on 
the article to warrant any expenditure 
for publicity. Nevertheless, all 
know that increased in- 
creased profits. 
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THERE IS NO HELP. 


PROMINENT MEMBEt4 OF THI 
I \ NDORSI S PRACTICE TH 
CHEMI 


a matter 
circulati 
r effect 
n foreign ; 
1 false and i 


rse wot 


[RAPH 
ness Manager. 
There is no help for you \ll you 
can do is to grin and bear i It will 
good to prove that yeur 


neighbor's statement is false. Proba- 
bly it will do him some good to pub 
lish it, and there is further reason 

} 


suppose that his reputation will not be 


do vou no 


injured with those who know that what 
he says is not true. He can quote th 
very highest examples. For instance: 





Prooklon Daily Eagle! 


(Copyrighted.) 


} 
WEDNESDAY EVENING, MARCH 4%, 1897 | 
| 


(Entered at the Brooklyn, N. Y., Post Office as | 
second class matter.) 


This Paper has a Circulation Larger | 
than that of any other Evening Paper 
in the United States. Its value as an Ad- 
wertising Medium is therefore apparent. 


The Brooklyn Daily Eagle, which is 
one of the honestest and best of Ameri- 
can newspapers—the cream of the 
cream—keeps at the head of its edite 
torial column the conspicuous lie that 
‘‘this paper has a circulation larger 
than that of any other evening paper 
in the United States,” while the New 
York Evenine World and Evening 
Journal are printed only one mile from 
the Eagle office. Then, too, the New 
York Evening Sun, the brightest, 
crispest, cutest and in some respects 
the most attractive of the evening pa- 
pers of America, keeps standing at the 
head of its column the statement, ‘‘ The 


circulation of the “vening Sun is larg- 





t of any other evenir 





Che Coening Sun. 


Subscriptions by Mati, Post Paid 
ENING SUN, per 


entNo@ & 
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The circulation of the EVEX- 
ING SUN is largerthan that of 
J 
any other evening paper in the 3 


Waited Siates, 


without e: “Dea 
mth s circulation 
130,000 copies a 

low as 76,000 co} 
casual observer 

erts that during 

g from the time 

looking at it. the cir¢ 


of the paper had n 


t been ower 


than 70,000 copies more caretu 1 


sere in The New 
t at thelr ow 


sading, however, 
copnciusion Is not 
text The actt 
ave! 
ques I 
ing from March 
been one-half « : » 4 _ \ 


lk *s pretty we 


as one-third « 76, ples 4 
an interesting 

tiser to consider ] t manag 

ment, in issuing culation 

ment above quoted, i 

est thing If not, then it must 

such usage is permissible DOSS 


commendable. Perhaps there is no ol} 
jection to stating that the paper 
ferred to is the New York daily 777dun 
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How many daily new 
vw York City ? 
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years 
. Vv u kr 
N. D, I have ur 
ein the first place tl 
es, and in the secon 
nwilling to t 
t an extent the sale 
exceeds that of the mor 
I, Does not the Herald 
y many copies it prints ? 
N. D. No. 
I. Do you know why 
1. N. D. Lam told that Mr. Bennett, 
ucts the paper from Par will 1 
the circulation to be told 
I. Does not the Su» tell its 
N. D. It does not. It used t 
actual figures in every iss 
n’s circulation is undoubtedly | 
it was then, but of late they 


rave they 


itany figures 
I. Does not the Staats-7Zeitung tell i 
liation ¢ 
N.D. N 
I. It is the best German newspaper i 
intry—is it not? 
N. D. It claims to be the best, but r 
ave the largest circulation. 
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THE FRANKING PRIVILEGE, during their natural lives. By tl 


a of January 12, 1895, the frankin, 
The franking privilege is a right en- ilege was further extended 
ioved by Government officers of send- Vice-President, to all membe 
ing letters and packages by mail free. mem 
rhe privilege belonged tothe members delegates and delegates-elect ti 


ers-elect of ( ongress, an 


of British Parliament from about 1660 gress These may send any 
till 1840, and, owing tothe high rate of matter free to any Government 
postage, was greatly abused. It was cial, and may send free, to an 
abolished on the establishment of son, correspondence not exceedir 
penny postage. In America it. was ounce in weight. But every su 
first granted by Congress in 1776 to ter must have upon the enveloy 
private soldiers actually in service, and word free, and the name and init 
was gradually extended to senators, office of the person enjoying the 
members of Congress, secretaries, bu- The frank holds good for Mexic 
reau officers, postmasters, delegates, Canada, but for no other foreign 
etc. The matter thus franked cover 

not only letters and newspapers, but > 

also public documents, executive pa- KANSASININE, 


ed tries. —Se//-Culture. 


pers and printed matter, the privilege The St. Paul Glode has coined tw 

being practically unlimited. Various me bi ‘ik a a ype ee 

partial reforms were, from time to pjij, “ Kansasinine ” aad din rom a 

time, attempted by legislation, and on introduce such “* Kansasininity 

January 31, 1873, an act was passed }5 little unfair, however reak 

entirely abolishing the privilege. sama ag 1 a ea iaaaiaaa a 
By the act of March 3, 1875, the ‘ 

franking privilege in this 

country was restored to 

members of the existing 

Congress, enabling them 

to send free the public 

documents, seeds and re- 

ports of the Agricultural 

Department. By the act 

of Feb. 27, 1877, special 

stamps were provided, but 

in March of the same year 

these were abolished, and 

official ‘‘ penalty env el- 

opes ” (three hundrec dol- 

lars penalty for their use 

for private matter) auth- 

orized, in which all public 

documents might be sent 

free by senators, repre- 

sentatives, the secretary 

of the Senate and clerk of 

the House. In 1879 the 

use of penalty envelopes 

was extended to all offi- 

cers of the Government 

except pension agents. . wieven im CRON 

Special franking privil- £ éc pay aati: 


ENN: 


FIRE BRICK 


eges were granted to Lu- ’ STANDARD BRANDS 
cretia R. Garfield, widow a 

of President James A. 
Garfield, and to Julia D, e TY SAND CO. 


MOULDIN AND 


Grant, widow of Ulysses 
S. Grant, by which all 
mail matter brought to or 
sent by them under their 
respective written auto- A TRADE journal advertisement that attracts 
graphs is carried free holds the eye. 


CHICAGO. 
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$1,000 a minute 


would not pay for all the advertising that 
you might do in the many publications of 
this country—hence comes the question to 


every advertiser, 


25% BM PLM RIM PPM LS 


WHICH ARE BEST? 


Po PPM MK 


One thing is sure, that newspaper which 


Ho PPM PLM PIM PLM HK 


is thoroughly read, every day, by a great 
number of intelligent and pragperous peo- 
ple, and which is used by all the leading 
advertisers of the country, is a safe invest- 


ment for him who advertises at all. 


¢ &£ #2 & & 


THE SUN, 


NEW YORK, 
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IS SUCH A PAPER. 
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SCHEDULE OF FOREIGN ADVERTISING RATES AS ADOPTED BY 
NORTH STAR DAILY PRESS ASSOCIATION, OF MINNESOTA 
CIRCULATION RATING—DAILY PAPERS. 


CIRCULATION 


500 
1000 


1500 





2000 
2500 P 7 10.00 


3000 ( ( 12 50 


Basis One Inch, net 
Run of Paper—Tt 
week, 4€ per cent 
Discount for Space 
7 in. 15 per ceat, 8 
l2in. 27% per ce 
Reading Notices—T 
sified heading bject t I r 
determine ‘ 


CIRCULATION RATING—-WEEKLY PAPERS. 


CIRCULATION 500 | 1000 | 1500 


3 Months 
6 Months 
9 Months 3.3 , » + 702 8.00 
12 Months 7 10.00 


Basis One Inch, 


Special y 
Discount for Space 
7 in. 15 per ent R ir 
1 r ’ 
12in. 2714 per 
Reading Notices —To be 
sified heading, subject to spe k 


determine 


SCHEDULE OF FOREIGN ADVERTISING RATES AS ADOI 
ASSOCIATED OHIO DAILIES 


2500 
JOM 
3500 
4000 
450 8 
500 2 4 


BAsIs NE INcH Net 

From t inches, inclusive, per 

From 6t ) inches, 

From 10 to 13 inches, inclusive, 20 per cent. 

Three times a week, tw rds of full-time rate Twice aw 

Once a week, one-third of full-time rates. In Weekly | 

one-third of daily rates when taken in both daily and weekly 
READING NOTICES To be set solid, sc per cent additional t 

appear under classified heading ar take their run with similar notice 

i as each paper may determine, 


" ive, per ce 


prices for changes, for special positions, etc., 
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OREGONIAN BUILDING IN 1853. 
Sd 





THE PACIFIC NORTH- 
WEST, 

That Oregon was redeemed 
n the late presidential election 

due to the Portland Ove- 

nian, the great daily of the 
Pacific Northwest. The Ov 

nian is able and honest. It 
overs a great field. The 
Eastern advertiser who seeks 
the trade of the Pacific North- 
west may safely expend half 
is advertising appropriation 


OREGONIAN BUILDING IN 1897, 
|} with the Ovegonian. rhe 


| other half may perhaps be di- ; ei OnSo 
vided among five or six other 
papers of importance. * * * 


m £Editoriai, nters’ Ink. 





the Oregonian 


DAILY, SUNDAY AND WEEKLY 
EDITIONS. 


) 


ITS FIELD 


P« 


PORTLAND (Orriciai) - 81,342 E, G. JONES, 
PORTLAND’S SUBURBS 17,86 IN CHARGE OF ADVERTISING. 
STATE, Oursive or F 

cc alain iso +e 
WASHINGTON - - 375.000 
IDAHO . + « «© « « » 100,000 


The S.C.Beckwith Special Agency, 


WESTERN MONTANA : 90,000 


BRITISH COLUMBIA . - 100,000 | ee ee ee 
2 . Tribune Building, The Rookery, 
1,039,142 | New York, Chicago. 
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PROFITS OF TEN-CENT MAGAZINES F f 1 solely in the volume of ad 

Some interesting information about the arried, our informant stated that t 
business and profits of the publishers he 1 a pr 
cent magazines, that have recently : 1 latedon. ‘That means a pretty sum 
such remarkable ir lations, nveyed culation of 600, But more im, 
to a representative of Ne? he the ce y to that fact, that al 
other day by a man « | cqt ice =penses ndling and producing th. 


fit « cent per py is regular 


and special resource at the 1 tising space ar vered in that ca 
startling moves F mnsey, - and that cor quently the receipts f 
lisher of Munsey'’s Magazine, p cul tising are clear profit 

the erection of a costly buildir at New sufficiently il 

London, the re al of its manufacturing little pr ] 
departments there, and precipitate return the sum 
igain to New York within a few months, show the pr 

it was said that the new building cost rroborating ev 


Oy * Gy Oy Oy Oe 1 a 


upward of § ) », to which would have the generally acce 
to be adde » very heavy expenses of port t urve’s, with ¢ 4 
moving To indicate the substantial charac les rculation and advertising G 
ter of Mr. Munsey’s business, it was declared it ecent month netted its publishe 
that almost all this outgo was met bythe si issue the comfortable sum of $ « 


profits of the periodical less a comparatively Newspaperdom 
small mortgage debt — 


Contrary to the general impression, even dvertiser,unlike his ma 


ng publishers, that Mr. Munsey’s profits 
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Tuis dainty illustration is used by very Evening, of Wilmington 
to advertise itself. It is a reproduction of a photograph, and is desigt 
show that Every Evening is a newspaper that is read in the home. 


~NEW YORK DAILY NEWS. 


Circulation the Largest of any Daily Paper in the United States. 


WHOLE NO 13,269 EDNE Ma 





A New York daily paper, the Mews, has published at the head of it 


umns for many years the words, ‘‘ Circulation the largest of any daily pa 
the United States.’’ It is undoubtedly true that the News has a large « 
tion. It is, however, probable that the sentence here quoted never st 
fact, and it is certain that to-day there are as many as a dozen daily | 
printing more copies than the .\ One other thing is moderately ce 
and that is that no one finds it easy to learn what is the actual edition 
Daily News. The editor of the American Newspaper Directory says tl 
never was able to learn, but he does know thaton the East Side a whole | 
people do buy and read the News. 


BO. 0' 02007000 0.8.0'2 
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Sixty Out of Ninety. 


There are Ninety State and National 
Banks in New York City. The last Quar- 
terly Statement of two-thirds of them ap- 


peared in 


The New York Times. 


This is because THE NEW YORK TIMES 


a 
‘ 


BO 


is a recognized medium for financial an- 


te 


The Hew Work Times 


“All the News That's Fit to Print.’’ 


? xe 


The circulation of the NEw YorK TIMEs has nearly 


nouncements. 


doubled within the past six months 
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PRINTERS’ INK 
A CHOIC E OF FIEL DS FOR AN ADVERTIOER. 


To the lessons conveyed by the maps shown on this page P RINTERS’ INK < 
the attention of the more caretul, thoughtful and painstaking among its 


especiaily to such as would spend money in advertising with a hope of | 


returns. Advertise means to make known. Advertising is an appeal to pr 


come and buy something. The nearer the people are who are addressed the 
readily are they likely to respond to the invitation. New York State 
territory of 47,620 square miles and 5,997,853 peopl he small section mark 
the lower part of the map contains 306 square miles and 2,997,861 people, w 
half the population of the entire State. The area of the St ates comprised 
shaded portion of the map of the United States shown is 1,175,550 square 
These States have 3,027,615 people according to the last census. The three s« 
to which attention is thus directed have each about the same populatior 
smallest of the three not only hasits population more compact tl! 

but its people are richer and buy more commodisies; that is, 

larger and their ability to supply their wants 1s greater also. ° 

the Greater New York should learn from the facts here brought so plainly 
attention that when he would advertise, the home field is more convenient, 
fertile and in every way better worth his cultivating. Before chosing ¢ 
region let him think over the well-worn agricultural suggestions conve} 
two short sentences: ‘A little farm well tilled” 


and 
“ Ten acres are enough.” 
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San Francisco 


CALL 


Charles M. Shortridge, 


Editor a 


THE GREAT FAMILY NEWSPAPER 
OF THE PACIFIC COAST 


More Druggists, 

More Grocers, 

More Dry Goods Stores, 
More Merchants 


Advertise in THE SAN FRANCISCO 
CALL than m any other paper on the 
Pacific Coast 


Write the Eastern Office, 34 Park Row, New York, 


for further information. 


D. M. FOLTZ, Eastern Manager. 
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AS TO WASTE 
OF CIRCULATION 


Did you ever notice the papers — halt- 
read or only glanced at—thrown away on 


street cars, ferryboats and trains P 


Advertising in these papers pays in spite 


of so much wasted Citculation. 


It would pay much better if every copy 


was read in full. 


It is almost strictly true that every line 
in the local weekly is read by every mem- 


ber of every subscriber's household. 


Advertising in such a medium ought to 
pay, and it is our experience that it does 


yield phenomenal returns. 


If you want to know more about it, it 
is our business and will be our pleasure to 


make estimate and furnish information. 


CHICAGO NEWSPAPER UNION, 


10 SPRUCE STREET, 93 So. JEFFERSON ST., 
New York. CHICAGO. 


The great Middle West contains the rural communities most 
valuable to the advertiser. An advertisement is inserted in all the 
1,500 papers of the Chicago Newspaper Union Lists, covering 
this territory, as easily as in any single paper anywhere. 
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OPEN TO ALL. 


New York 


On the headir 


' 


nB 


ulation Be 
On the heading of the even 
m one may also read in two 


irculatl 


ks Open to All 
Cire ks Op 
} ] ices 
Circalatio ks Open t 
Circulati ks Oy 
PRINTERS’ INK has long 

ty to know how the ¢ ulati 
e Morning World compared wit! 
f the / ning World, and 
it the circulation books were ‘* open 
» all,” the Little Schoolmaster 
itched his Ambassador with 
ms to examine the said books which 
open. In ut these 
structions, the Ambassador procured 
A‘ No : 
Pulitzer’s 


that 
knowing 


hb 


li 
dis 


instruc 


e so 


carrying « 
view with who is 
ierstood to be Mr. 
and the publisher of the 
and this is what the Ambas 
ulor learned from Mr. Norris, whose 
ulation | are open t all 
** This is Mr. Norris, I t oi 
A very slight nod, v 
wh 


nter 
repre- 


ntative 


1 
yOOKS 


gentieman 
business manager 

1 silence, 

“If you are busy to-day, I car 


Like Brer Rabbit, he 


Continue 


your paper that y 
and examine your 


down his paper, Mr. Pulit 
r the first time lool 


“1 presume tatements 
s to circulation, include b 
ening editio 4 

No reply 
**Both morning 

ne day, are they 

The look became a 

* May ask how 


e two ecitions f 


evening edi 
the figures you give. 
-d the paper he had 


lap upon the 


m his lap 


g, ay read in two 


INK. 


while a perceptible smile began t 
1anly features 


creep over 


reaching 
rrily. 
Ir paper 
idvertisers t all 
f your statements of 
was interrupted by seeing 
it A quiet 


V aAMmMuse me 
ed to laugh 
before that I 
to have 


t aware was 


l am glad earnest 


e thing. 
At this point Mr. Norris reac 
picked up his paper and termina 
view Dy turnir 
PRINTER 
with 


g arour 
INK’S 
the 


ressl 


im 


as something co 


g ( 


, 
I 
openness ol iH 
books. The Editor 

Newspaper Directory says t 

that will hold water 


from the N. Y. 


panion 


tion statements 

are rarely forthcoming 

ld, the Youth's ¢ 
Vagazine 

are supposed to have circu- 

yn figures that are worth showing. 


and 
three 


publica- 


ane 
A GOOD advertisement does not in- 
sure od 
tising always includes a good advertise- 
ment, 


g advertising, but good adver- 





The ‘ 


Typewriters is the 


EMINGTON 


‘weciod Standard 


and tested 
of excellence. 








iser can use a phrase 
mouth at the 
tof value” adver 


WHEN an advert 
that is in 1 


time, like the uni 


everybody’s 


tisement of the Remington Typewriter 


used during the 
paign, his 
tain 


to readers 


recent political cam- 
to 


innouncemen gains acer 


ime uch proves attractive 


iness 
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THE TYPE-WRITTEN SIGNATURE ONCE MORE 


MAR 25 wee 
GEO. P. ROWELL & 60. 


Geo P, Rowell, & Co 
10 Spruce St., 
New York, N.Y. 
Sent lemen: - 

Amon; ® quantity of literature you have nt us, we 
sheet from which we clip tne above item reyardiny paper as bein 
fac-simile of that which appears in your newspaper annual. N 2 
would be glad to know on what authority or upon what informatio 
@ representation is based, If your“publication is as ec rrect, 
prepared throughout,it certainly.is a valuacle production, 

The Angelus is now in its fifteenth year and never 
period has it had circulation below 4,000. 1+ would therefore 
esting tO know upon what assumption your statement is based. 

To our certain knowledge, yOu have several times had advice 
sent directly from our office, and had your blanas filled cut with t 
cotrect rating. Nevertheless, you ‘taxe the liberty to maxe such a 
Showing as the above, 

Now, please note carefully that you are record the Anyelus 
in your 1897 Directory at 13,000. If you fail to do so, we will 

spare no time or expense to prove the facts and show up your publice- 
tionto the class addreSsed, for just what 1t 13 worth, Glancing 
through the list of local publications you have presumed to represent, 
pas see that some of them to our knowledge are served in the same hap. 
hazard fashion as ourselves, We have communication with the leading 
commercial papers and other publicataic of class interested and we 
will undoubtedly use them to defend ourselves and those to whom you 
ted = Such liberal misinformation, with equally generous expense 


find ea 


Truly yours 
The Angelus Pub. 





Above is shown a reduced fac-simile of a letter received by the editor of t! 

American Newspaper Directory from the publisher of a Roman Catholic week 
issued at Detroit. The editor of the Directory had made an effort to ascerta 
what had been the issue of the Angelus during the year 1896. The threateni 
reply here shown does not say what the circulation of the paper was in 1896 
what it is now, but instructs the editor of the Directory what circulation he m1 
accord to the . Angelus. It will be observed that this communication, claiming 
entitle the paper to the great circulation of 15,000 « opie s weekly, is signed with 
typewriter, “The Angelus Pub. Co., Per M.’’ Who “ M.” m ight be is not « 
plained. The editor of the Directory says that the publishers of the Angelus ha 
not made a circulation report in ten years; but ive times, viz., in 1888, 1889, 18! 
1891 and 1894, they did write a letter claiminga higher rating than they had be« 
accorded, but then, as now, failed to furnish any statement that could be reli 
upon, 
The editor of the American Newspaper Directory further says that the cir¢ 
lation statements furnished by the publishers of the religious papers are, as 
whole, less honest, less truthful and more calculated to deceive than are th: 
that come from the average lay journals, and that among the hundred dol 
forfeits which the Directory has been compelled to pay for detected cases whe 
it has been imposed upon by untruthful reports signed by the publisher, the pe 
centage of religious papers is higher than that of any other class except the om 
cultural papers. 
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OUR POST-OFFICE, NO VERBOSITY NEEDED. 
—_ When you ive met 
In its issue of March 17th PRINT- and be 
’ INK suggested that the old New (°* 
igland custom of allowing the boy 
girl who stood at the head of the 
ss to carry home a prize quarter, 
1 of awarding the quarter at the 
of the term to the pupil who had 
eady had the most use of it, might 
clude the local paper from its right gavertisi; 
be carried in the mails should it ing wha 
nt an account of the award. To thing will get rier 
- Ts that statement seemed ety, sapere dion No verbosity 
1e persons that statement seemed er js yeede: i doertising Experience 
culous, but it will no longer appear _— 
when the story set forth below has Store News shows what good things life 
nread. It is copied from the Fourth has in store for us 
Truly our post-office is a won- 
rful institution. 
What would seem to have been a perfectly 
per and legitimate journalistic expedient 
attracting public interest has just excited 
apparently unnecessary condemnation of 
the post-office authorities of Little Rock. 
few days ago the Arkansas Gazette offered 
$s gold piece to the scholar in any public 
lin the State who, before the end of the 
nth, should send in the shortest and best 
swer to the question: “* What is news ?”’ 
I announcement of this offer, the Ga- 
now informed, violates the lottery 
and papers containing it cannot pass 
igh the mails. An appeal to the Post- 
ster-General has been taken, but mean- 
le publication of the announcement has 
n ap my 
That the final decision will uphold the Ga- 
in its right to buy the definition it seeks 
the way it proposed can hardly be doubted. 
he question asked is important as well as 
teresting, and reflection upon it would ben- 
t the children of Arkansas, just asit would 
e of any other State, and the adults of 
at and other States as well. A good solu 
of the problem would be well worth $s, 
fail see in the transaction as 
> of a lottery 
I mes did not regar 1 ies 
f a money prize for a motto better than 
which now adorns its first 
to this or any other crit 
s it ever knew, did anybod 
stal service even hint 


ve some to say 


+o 


4 law 
Gasette, ve New Yor 
cautious. hould have tr 
e and common sense and have 
print its announcement. Pr 
ould have happened 


> 
VALUE OF EXPERIENCI 
What has succeeded in the past is likely to 
ve successful again under the same con- 


ns. Before an advertiser spends a vast 


I 
nt of money in testing a certain kind o 
vertising, he shou!d know how other ad- PRETTY catalogue covers are rare 
rtisers have succeeded under similar cir- ese 1 : aid te iy . 
stances. If there are precedents to ere 1s one issued from the house of 
le him he should know them. To find Carson, Pirie, Scott & Co., Chicago 
t the real experience of other idvertisers The original cover is about four times 
iently complete to be of much value ts the 
npossibility Idvertising Experience . 
+o . silver spoon—apparently accurate in 

SURGICAL. every detail, including color and size 
Foreman—What shall we do with the ap 


£ 


size of this reproduction und the 


rg stands out with distinctness and ar- 
lix to this piece 


Editor—Cut it out. Yale Record. tistic beauty. 





PRINTERS’ INK. 
WM. H. LOPP, 


SOLICITOR OF PATENTS 


WASHINGTON, D. C. 


March 20, 1897, 


Sometime since you gave a list of eight evening papers, 
best of their class in the United States so you say in last weeks 
Printers Ink and then proceed to add the Indianapolis News making 
ninth paper. 

I keep Printers Ink filed away and have carefully gone 
over them, some numbers back but failed to locate your list Please 
write me a list of the eight papers referred to. I wish to place an 


advertisement shortly in som . evening papers. 


Re spect fully, 


George Peter Rowel, L ' fl 


New York, N.Y. 


I0 Spruce street. 


PPPS 


Transcript.» 
be Eagle. 0» 
wm Evening Post.-». <= 
“| Telegraph...» 
| Star. —wasinscrs 
je POSt- cm 
= Wisconsin.» 
Bulletin so: eso. 





sements, but he ts even 


j 
1 
nd 


his separate sphere 


PRINTERS’ INK. 


A COMBINATION THAT’S HARD TO BEAT. 
Our readers are familiar with the name of The Lotus Pres 
is frequently received favorable comment in these columns I 
‘athan Bros.) are careful, conscientious and enterprising 
While business men in general, and printers in particular, have 
mplaining of hard times, The Lotus Press has been pushing ahead 
ing persistently, 


following business closely It has recently 
iumpbell ‘‘ Century’ 


udded 
a talk with 


’ presses to their plant 
PRINTERS’ INK, Mr ul Nathan 
the combination The I 
son’s Inks?” Certainly a very appropri Three ag 

with merit for their foundation. ‘The artist of The Lotus Press, 
echanical perfection in printing machinery an 


| inks on earth, when 


" ‘What 
of otu s, the Camphe ‘Century 


oressive adver 


1 the best 





Pavt NATHAN 


uy 
} 


led with sensible advertising and good management, 1 
th 


nake a combination 
e printing business that is hard to beat 
This is a good illustration of the old 
strange that these three should be fc 
ut they should be in touch with ‘* The 


rhe Lotus Press, the Campbell ¢ 


adage, ‘‘I 


und 


ke beg like.”’ It is 
together, and it is most natural 
Little Schoo! master.”’ 

ymmpany and Jonson's Ink are regular 
ertisers in our columns, and it affords us great pleasure to recommend each 


Che Lotus Press has printed a poste 


r for the Campbell Company on a 
ntury” press, with Jonson’s inks It is a wor 

sssession of every art lover and every printer. 
e forthcoming, but the chance of g 


- b 
le of writing for it. 


K of art, and ought to be in 
Copies of this poster may 


will certainly be worth the 


etting one 


WOULD IT? REPUTATION AS CAPITAI 
well-known English journalist, in a mag Fy reputation of a store, like that of 
article, cri »w : 


riticises mercilessly the gr is no mean part of its 
of big type in newspaper ad- ial 


a 
apital. Honesty 

revalence appreciable value \ 

honest at the | 


more severe 
g advertisements “ like 
utter.”’ 


on lto be 
ordinary read- deal of present 
It strikes us that the former is than that honesty will Id larger profits in 
and the latter a merit If every ad- the future The mer 10, turn a 
ement were printed in ordinary reading few dollars quickly to-d 

but worded in such a way as not t 

it the paper to 

be a tremendous improvement all 
Lowell (Mass.) ¢ 


ny ne 
oss of a good 
gain, if higher motive 


to tation of his store 

the language used, it by any unwise poli R 
fortune for the paltry vat he receives 
lrade Magazine 


ourier 
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MATRIMONIAL 


A DEMAND FOR 
AND 


PUBLICATIONS. 


SUCH AS ARE 
PRUSTWORTHY. 


Y Ah yp 7 


Vos 


QZ) Was 


Wher & Ale dud lug “4 Vue 4 
fea? Mes PR ot dod 
ee thy Mla ED 4 


Japer Ogee: 71g ao te” 


a MZ ji 
7 oun Hedy 


Jane Chere. 


Idx 0/4 


In answer to this correspondent, 
PRINTERS’ INK produces here a com- 
plete list of the matrimonial newspa- 
pers as shown in the American News 
paper Directory for 1896. There ap- 
pear to be seven of them, and every 
one is amonthly. The Climax, pub- 
lished at Chicago, is credited with 
suing 25 copies. It would seem 
as though our friend from the North- 
west Territories could not fail to find 
in the Climax just what he seeks. 


1S- 


»155 


MATRIMONIAL. 
ILLINOIS. 
American Messenger, monthly, 
] (800) 
25,155 
(400) 


Chicago, 


Climax, monthly, 
Helping Hand, monthly, K 
MASSACHUSETTS. 
Boston, Wedding Bells, monthly, K 
Stoughton, Messenger, monthly, 
OHIO. 
Monthly, 


(400) 
1,100 
Tol , Gunnels’ 


7,500 
There is something rather kindly 
about the name of another Chicago 
monthly called the Helping Hand, but 


SERIOUS 


“t~ Uyy 


Mh oe Yuwell wt. C0 
/ Pow hh, 


PRINTERS’ INK 


that is supposed to issue only 400 

ies or thereabouts. The Ame 
Messenger, also in Chicago, has a ¢ 
sounding name, and another Messer 
is published at Stought 
Mass. Next to Climax, 

leading circulation seem 
belong to Gunnels’ Mont 
issued at Toledo. There 

be something to be said in 
vor of Wedding Bells, | 
lished in Boston ; certain 
has a pretty sound, but, p1 
ably, the sound of bells w 

not be understood in t 
Northwest Territories. 


—— — 
IN SERVIA, ROUMANIA 
It was said by an English tr 
eler a few years ago that ever 
tourist could not find in the n 
apers of Servia, Roumania 
Bulgaria anything of local im; 
tance to interest him, the doing 
the conspicuous citizens in offi 
life in Beteratie, Bucharest a 
Sofia always kept the English, R 
sian and French newspapers s 
plied with interesting fore ign ne 
i he political c onplle ations in tl 
States are acute and continu 
complicating the affairs of tl 
European powers which assum: 
exercise some sort of guardian 
over the States. It is the pect 
ity of the Danubian newspap 
that, under existing press reg 
tions, they omit the most importa 
news. To learn, therefore, what 
going on in these countries, as { 
as it h as any political oat, 
J must read ithe dispatches publi 
in foreign newspapers. No 
ew lication has a circulation of as high as 5 
opies, but every one has a high-sounding t 
to make up for this deficiency. One of 
dailies published in the town of Jassy, 
Roumania, with a modest circulatior 
a thousand or thereabouts, is the Sta» 
Roumania. In the town of Galatz is | 
lished the Votce of Cour/lui, and in Bra 
another Roumanian city, is published t 
Fast Messenger of Braila. There are t 
comic newspapers in Belgrade, the La» 
and the /ool. There are four dailies 
Bucharest, the capital of Roumania, 
only one of these is published in Rouman 
The three others are French, German 
Russian. The one published in German | 
the largest circulation. One of the week 
newspapers published in Belgrade is cal! 
Look Out. Another is the People’s //ea/t 
There is a weekly, the Fancy Paper, at 
still another journal called the Mew News. 
Exchange. 





+ 
UNAVAILABLE, 

“Your wife, sir,’’ said the doctor, jocul 
ly, as he hurried into the editor’s sanctu 
“has presented you with a charming « 
let.”’ 

“I regret, sir,’’ responded the editor, 
sent mindedly, without ceasing his lal 
“we have so many cuntelbelians of a sin 
nature that we could not possibly mab 
room—”’ and then, as he looked up from |! 
desk, the great truth dawned upon him. 
Up-to-Date. 
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the 
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NUMBER 


rED THI 
BEING 


HAS CONVIC 
DINO ‘*SUN”’ 
PREVARI( 


NSCOMB 
BERKRNAR 
ATION 


D 
sAN 
CIRCUI 


O} 


ATOR 
AN BERNA 
As. American 
ACity: 
sENTLEMEN 
t forteit 
ves that ¢ 
{ mpany 
in ti 
Sun, ot 
affidavits 

rs very truly, ( 


with your 
person 


In accordance 
$roo to the first 
rculation ratings guarantee 

false, I t 1 
of the 
ity, and fj 
Stantiate 


Du» 


are g 
re Cases atly 
this c present 


to 


sul my) 
HAS. I 


» of California, 
nty of San Bernar¢ 
A. Leffen, being 
and says: That he 
Bernardino Week/y Sun from 
March 12, 1896, at which 
lidated with urday R 
the greatest n pies 
Sun p 1 in 
was 


line 


first sworn, de 


luly 
as pressman 
San Oct 
189 time 

ns« 
and that 
Weekly 
that time 


he Sat 
re umber of ¢ 
week dur- 
lred and tf 


rinte ne 
288 (two 
Phe eekly 


at San Bernar 
nty, California 


hun r 
pub- 
Ber- 


Sun w 


San 


as 
lino, 


kK 


LEFFEN 


r( 
yunty, 


Ss. W 


peri 
Bernardino ¢ 
fornia. By J. 


rnia, 
Bernar 
A. Leffen being first 
and says: That he 
San Bernardino Vaily Sun from ¢ 
June 14, 1896, and that 

greatest number of 

the 


alif 
f San lino. } 
duly swe 


was pressm 


pape 
smallest 
the latter 


quit 


was 816, and 
day was 648, 


at the time | 


yne 
= issue ie 
14, 189¢ 
ep nent tu 
ng the year 1895, prior to Oct 
ed as substitute pressman, and 
é did n te xceed 816at any of th 
Sum is a newspaper publisl 
Bernar¢ » County 
WwW LEFFEN 
PP oy this 18th 
Diss, 


rther says that at divers times 
ber 22, 
that 
se t 
Daily 
Seanendin . 
fornia 


San 


me 
W. I 
Ex-Officio Clerk 
and for San 
f Califor- 


scribed and sw 
ay of July, 6 

yuunty Clerk 

ai & the Superi 

Bernardino ( 

nia J.S.W 


and 
r Court in 
unty, State 
od, Deputy. 


Bernardino, 


»mb, 


Ch E. Duns San 


as 
July 18, inclos- 
irculation rat- 
in the 18o6¢ 


letter of 
the 


y 
mn 
San 


AR SIR ur 
iffidavi 


the 


erning 
Bernardino Sun 
American Newspaper Direct 
A copy of your letter and the 
by same mail to the pub 
In due time will advise 
respectfully, 
NewsPAPER D1rEcCTORY. 


sent 
Suv 
further. Very 


lHE AMERICAN 


Aug 
Dire 


BERNARDINO 
Newspaper 
York 
July 
the 


SAN 
b imerican 
St., New 
LEMEN—On | 
affidavits of 


pruce ” 
you 


the 


18 I wrote t 


osing circulation of 


ly and 


} ment 


INK 21 
is city, claiming 


mpany in ea 


rewa 


“4 Very 
AMERICAN NEws 


£ 


uUNSCOM 


Sitr—Replying t 
ymicern State 

ito the « 

Sun, Mr. 


r, has wired 


he returns 


esent evi n 
Ss made 


We are 


istances 
irculat week] 
made 
lavits in 
said daily 
y ask to 


hey be re- 


Very 


we 

lation state 
I was surpr 
had furnis 
him of 
cially s 
After wei 

to furnish you v some 
I incl the lavit g clerk 
arriers It, after 


und one of I 
iding them, are not vinced that 
itement, 


Nortor ed in his circu 1 st 
you are very 
that's all 
A bout 


ghing 
se 


re 
Mr 
not willing to be convinced, 
letter 
Mr 
me to 
1 intimated that he 
and make 
I would 
1 to do, although I 
t ld Ria that if Mr. Leffen had known that 
he ying to regain control of the Sus 


the last 
atter, I met 
} 


street, 1 he 


= _ 
n rega " 
the 
charge, 
Leffen 


fr 
N 


with 


rt asked 


n 
my 


Mr 


n 


draw an 
ld 
hire 


iS pressman 
if 


was g¢ 





22 
his affidavit 
Mr. Leffen as 
conversation 
he made that 


not have made 


has 


would 
he 


he 
then 
pre ssman 


that 
Since reinstated 
During the same 
Mr. Norton said that when 
statement he had intended to go to Mr. 
Richardson, business manager of the /Zmes- 
Index, and that since the difference 
in the circulation of the two papers was 
to 400 that Richardson sh¢ uld him up 
in his statement to a circulation 
of about 1,6 (Norton) would 
verify. Of he made no h proposi- 
tion, and had no intention of doing so, as he 
well knows the firm integrity of Jr. 
Richardson, and I am at a loss to know why 
he took pains to tell me all of this. Mr 
Norton has also given it out that the state 
ment was furnished by a former manage- 
ment, and that he, of course, is not 
ible. As a matter of fact, he 
manager of the Sum from some 
summer or fall until March, 
gained control on August 3, 

He has the same proprietary inte 
po at he had then, except that in the 

ase his partner was his father-in-law, W. A. 
Selkirk, and now it is R. C. Harbison. 

By the way, speaking of Harbison reminds 
me that Harbison was city editor of the Sun 
during a greater part of 1895, and was after- 

ward emp loved in the same capacity on the 
Suen Index. He has told me on numergus 
occasions the number of quires being printed 
by the Sun, and the figures he gave me were 
never greater than twenty-eight quires. He 
is now a partner of Mr Norton, and if Nor- 

ton had not lied he would certainly not be 
very faithful if he don't come to his assist- 
now. I couldg¢ n reciting incidents, 
but I hardly think you will longer withhold 
from me money which I have clearly 
earned. I am not writing this for publica- 
tion. I don’t care to injure Mr. Norton with 
the outside world, but I want that $1oo. 
Yours truly, Cuas, E. Dunscoms. 
' 


propose 
; 300 
back 
and i 
which he 


Swear 


course su 


too 


espons 
business 
time 

, and 


was 
last 
1596 re- 
Rof 

>st 
former 


now 


ance 


so 


State of California, 
County of San Bernardino. } 
Louis Moesser, being du 
and says: That he was mailing cler} 
daily and weekly Sum during the 
part of 1895. 
That at the time 


$s 

deposes 
for tl 
greater 


ly sworn, 


the 
the 


he quit, in January, 1896, 
R. E. Norton and had been business 
manager for several months. That during 
all the time he was employed there the usual 
edition did not exceed 648 copies daily nor 
copies weekly, and that the number act- 
ually sent out to subscribers was consider 
ably less. Louis MorsserR. 
Subscribed and sworr to before me this 
20th day of October, 
[SE AL] 


was 


1806 
F, W. RICHARDSON, 
Notary Public. 


State ot California, . 
County of San Bernardino. { * 
H. Worthington, being duly sworn, de- 
poses and says: That he wasa carrier for 
the Datly Sux for several months during 
1895. That he has read the affidavit of Louis 
Moesser and a copy of the affidavit of W.A 
Leffen, in regard to the circulation of the 
Sun, and Is satisfied that they are both true. 
H. WorTHINGTON. 
Subscribed and sworn to before me this 22d 
day of Oct., 1896, Joun Brown, JR., 
[sEAL] Notary Public. 
18096. 
trectory, 


S. 


San BERNARDINO, Cal., October 25, 


Publishers American Newspaper | 
New York 
I have yours of October 10, 


GENTLEMEN } 
and note what you say in regard to Mr. E 


PRINTERS’ 


INK. 

overthrow 
will ha 
addit 
and one 


to 
you 
and the 


clerk 


Katz having evidence 
Before this reac 
my letter of the 
fidavits of the mailing 
carriers of the Sun hope t 
you. Mr. Katz was in this 
hours on August . 6. 

time in both the a Times-Index « 
I met him, nd he sz 1ot one worda 

Sun's circulation wanting to inve 


nes y u 
3rd, 


these I 


spent 


my charg 
I would have been pleased to 
the he wanted. I am inch 
think that he offered to square things 
the American Newspaper Directory 
I for a contract 


change 
gent He asked the 
and 


give | 


evide nce 


to act as ex 
ag limes-lndex for 
a contract refused I simy 
attention to these things that you may 
oughly understand the situation I 
know what evidence Mr. Katz «¢ 
that will overthrow the sworn 

both the pressman and mailing clerk 
tri Cuas. E. D 


san Bers 


e. Dunscoms, S 


was 


n pr 
an | 


Statem 


to yours of Oct 

: sed you Octobe that your 
upon the evidence thus far furnished 
cerning the circulation of the San Bert 
Suan, had failed to sustain your clain 
now furnish us with two additional aff 
neither one of which in our opinior 
nishes conclusive evidence. Louis M 
affidavit states that he was mailing 
greater part of 1895, and that during 
time he was in the office the usual edit 
not exceed 648 copies daily nor 288 
weekly. If this affidavit stated that the 
number of papers printed did not excee 
figures named ab and furnished 
factory proof that was in a positi 
know just what the number of copies p 
was, it would far to sustain your « 
He does not say in the affidavit what n 
he had of obtaining the information » 
he purports to give The same is true 
affidavit signed by H. Worthington, 
in the office of the paper. 

We await your further pleasure. 
spectfully, 
THe AMERI 


rR Sirn—Replying 


ve, 
he 


go 


Ver 
NEWSPAPER D1REcT< 
Nov 


trectory,10 Sf 


8 


pino, Cal., 
spaper 1 
New York: 
sRS.- Supposing you were men 
yuld stand by the statement 


San BERNAI 


an Ne 


10, 
Amer? 
Street, 
MEs 
esty and w 
in your Directory that the circulation 
of the Daily Sun and the /! eekly 
given by you were each guaranteed by 
forfeit, on July 18, 1896, Isent you cor 
evidence that th the Daily Suz 
Weekly Sun were falsely rated and 
reward. Mr. Leffen, the press 
that the rating furnished by R 
the business manager of the 


sive 
the 
for the 
sw re 
Norton 
was false 

On July 28th you wrote that you ha 
ferred that matter to the Sv, and “ir 
time would advise me further I pat 
waited until August 24th, when I 
wrote. August 31st you replied, saying 
were “‘ aw: iti a reply from the Suz 
patiently waited until October 7th, wl 
again wrote. October roth you replied 
“Mr E, Katz, the agent of that paper 
wired us to hold the matter open unt 
returns to New York, when he will pre 
evidence to overthrow the statements 
by you. We are now aw aiting the arriv 


Mr. Katz.”’ I am still i ” the ¢ 


‘aw aiting 
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rthrow to be made | » Katz | intere : of the 
prove that Mr. Katz asin San F ’ e Sun I 

ynly a short time, and m 10 i » them at 1 
n with regard to the 


n, and so stated 


eople 
All 
having 
Z i twice 

maki bl l he "2 and that 


} 
e 


1 October 23d nail t da Week é : mes the 
is Moesser, mailing cl atior un rating 
n, carrier of the Sun, I I i ‘ either myself 
he affidavit of Preysman / 

Oct ber t ly 


HARDSON, 
,in which time the 1 tors 
d every opportunity t \ t , Nov. 16, 1896. 
and, in fact, did br 
le the affidavit 
ffered 
charge 


Leffen 


yan Bernardino, 


has 

] se 

San 

it that mmunije 
affidavit for 
uld injure 


Sur 


K, Nov. 17, 1806 


verwhelming evidence ‘ , San Barnardino, 


re t ally t 
extract fr r ll iT iti mith imst. just at 
the Sun October rsth, wi nd, and n 1 Say In reference to 
the r t management ol P ff vits 1 Mr. Dunscomb in 
n ind that the paper w in I rer 2 als note what you 
4 quires of paper, or 576 copies.’ 
ember that Mr. R. E. Nort 
1 manager 1e Sun wh 
affidavit i 
unm an 
and was when the ab¢ 
the trouble I have 
r, I propose to have the 
f the same is not paid i 
, | will place the matter 
ttorney,with instruct 
"lease take notice 
you are my property, 
our possession mus 
Yours sincerely, 


Mr 
to the 
the 


say 1 hav ila than un ’ remember 


I 


because 
ilation any 
t othing 
s request I de l ! 1 I y ni n 
following st th f will pern my view 
Times-Ind. " | he utter, ill say vit ththe 
iring each 
rculation 
ple m in San 
* papers, especially 
ng and the other amorn 
TF not rise in the 
sers, wh have 
mud at eacl 
the other 
re East 
t try to 
egitimate way 
tigatigation reg 1 : ‘ ins ing each « r in the eyes 


the i saic 1 d t ‘ t an well understand 


ach 


small matter, the sgusted when papers 


isfied t the imes-Inde had ; ’ t ling each other, and 
ger circulation than the €] ney that they would 
ave evidently been misquoted | herwise spend for advertising space in their 
eople, and if Mr. Dunscon t Ihese fights, from the experience 
will send them an affidavit to the F ave had in the t 


ve effect. Please understand that | have ijurious to the paper that is attacked, as 


Sup r . 


usiness, are not only 
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well attacking. 
San Bernardino, at best, a popula- 
tion of 4,0co people, and as the average in a 
family is about five persons, there would be 
about 800 families in the city, were every 
family there to take a copy of the morning 
and evening edition. You may claim that 
the paper circulates out of the city to the 
extent of several hundred, which it no 
doubt but that would only increase it 
to 1,000 daily, whilst we positively know that 
every family in the town does not take the 
daily edition. Then, again, Los Angeles is 
only sixty miles away from San Bernardino, 
and the Los nge les /imes, to a great 
extent, covers that territory. Under the 
circumstances and conditions, I think it 
is best to leave well enough alone, and for 
both the Sum and the 7imes-/nde rtotry and 
increase their circulation oe 3 contint ually 
throwing mud at each other. Yours respect- 
fully, E Katz. 


Cal., Nov. 24 
wspaper Direct- 


as the paper that does the 
has only 


does, 


SAN BERNARDINO, 1896. 
Publishers of American N 

ry, New York: 

GENTLEMEN—Some days since you asked 
me to state some specific reason why the 
mailing clerk, Louis Moesser, and carrier, 
H. Worthington, of the Dasly Sun, knew 
how many papers were being printed in 1895. 
I think the question is fully answered in the 
affidavits inclosed. Since I have furnished 
most conclusive evidence that Manager R 
E. Norton, of the Sua, furnished false state 
ments as to the 1895 circulation of both the 
daily and weekly editions, and no evidence 
to impeach mine has been presented by Mr. 
Norton, don’t you think I am entitled to the 
reward in both instances? Why delay fur- 
ther? Yours truly, Cuas. E. Dunscoms. 
State of California, 
County of San Bernardino 

Louis E. Moesser, being duly sworn, de- 
poses and says that during the greater part 
of 1895 and up to the latter of January, 1896, 
he was mailing clerk for San Bernardino 
daily and weekiy Sum; that during that 
time he was called upon on many occasions 
to ** wet down”’ paper for both the daily and 
weekly editions [That when he was first 
employed the usual daily edition was 24 
quires, and it was afterward 27 quires, but 
that on one or two occasions the edition was 
increased to 34 quires, but the largest edition 
he ever “wet down” was 31 quires. That 
the largest edition of the weekly he ever 
“wet down quires. 

Louis E. Mogsser. 

before me this 


’ was 12 


Subscribed and sworn to 
of November, 1806. 
F. W. Ri 
Notary 

State of California, t 
County of San Bernardino. {* 
H. Worthington, being duly sworn, de- 
poses and says, that he was a carrier for the 
vi/y Sun for several months in the year 
1895 and up to February, 1896. That on 
many occassions he was present in the press- 
room of the Sus while the entire edition was 
being printed, that the number of papers 
being distributed by him to subscribers of the 
Sun did not regularly exceed 100 copies, and 
in fact was less than that number, that besides 
himself two other carriers were employed to 
distribute the az/y Sun to subscribers, that 
the total number of papers carried by these 
two carriers did not exceed 275 copies reg 
ularly, that he is satisfied the papers carried 
by the three carriers of the paper constituted 


23d day 
HARDSON, 


[seat] Public 
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than one-half of the: 
H. Worruinc 
rn before me th 


considerably 
edition 
Subscribed 


day of N 


more 


and swe 
yrvember, 1896. 
f F. W. RicHart 
[SEAL] Notary Publi 


al., Nov. 30, 
San Berna? 


San BERN 
Mr. Chas. E. 1 
Cal 
Dear Sir 
of November 16 
of Ne vember 1 h was forwarded to tl 
lishers of the San Bernardino Sana. W 
inclose a copy of the reply from that 
which came to hand this morning It 
the papers of August 3d and 4th refer 
explain the editorial of October 15t! 
not appear in any way to t the 
tion rating of that paper given in the 
Newspaper Directory of 189 
figures < the circulation for the 
1895. Respectfuily 
THe AMERK NEWSPAPER Dirt 
SAN al., Nov 
American Newspaper Directory, 
GENTLEMEN— Replying to yours 
inst., relative to our issue of Oc 
correspondence of Mr. Dunscomb 
I'he evidence he submits is of an 
substantial character with that of h 
vious attempts to break our circulation r 
We forward to you under separate 
marked That of August 4,1 
the first issue under our management, a 
the day , August 3, the ‘un 
into our hands. The two editorials 
explanatory. We believe you will see 
previous correspondence that the 
at lowe when purchased it, and 
the circulation had been systematically 
lected and run down. Mr. Dunscoinb’s 
attempt at trickery is simply ne 
tration of his usual methods. : ho 
you ifficiently well ac cea wit 
by this time to pay no further attent 
him, and that this will effectually dis; 
the circulation controversy. 
ery respectfully 
Norton, Manager. 


New Yor 
Chas. F. 


ARI INO, ¢ 
unsé contd, 


advised you under 
py of your lett 
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ver 
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cove 


copies. 


yrevious 


we 


are Si 
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K, December 1, 
Mr. Berna 
Ca/.: 
Dear Sir Vow letter of 
with inclosur has been rex 

The claim m ak by you, under date of 
18, that the circulation rating of the Sar 
nardino Sun, daily and weekly, 
in the American Newspaper Director 
1896, was false appears at present to sta 


follows: 
‘ 


Dunscomb, San 
ovem 
ved 


as pubi 


1 your claim upon the affida 
Leffen. Upon submitting 
affidavit to the publishers of the Sx», 
R. E. Norton states that Leffen came t 
and volunteered the statement that the aff 
vits made erroneous ; that he wa 
duced to sign them by the publishers 
1 imes-Index,and that they were prepare 
the office of the 7%mes-/ndex, the pub 
of the 7imes-/ndex telling him 
would give him $so if they 
having the Sum blacklisted. 
B. Studdert states that he was the 
man of the press-room of the Sux 
March 21, 1895, to June 1, 18096, the 
period covered by Leffen in his affiday 
that he at all times was in a position t 
almost exactly the number of papers pri 
that he believed the statement made | 
E. Norton, and published in the Direct 
to be absolutely correct. In addition t 


ou basec 


one W. 


were 


ee 


succeed¢ 





PRINTERS’ INK. 


fen himself wrote us that upon due inves- American Newspaper Directory was 
tion ll the facts and circ t es ntruthful report 
latter t sernar un, 
withdraw 
e returned 
Leffen, coupk 
idert, appeared t 


unsupported | 


y evidence 
{O 
inning 
additional a 
sser and H.W 
u were advised under dz 
31st. You now, under date 
nber 24, send us additional evidence fr 
esser and Worthington, copies of 


Louis 


ffidavits n 
rthington which reopenec 


t 


the correspondence, we this dz I 
q : inst ising to pay the re 
» the publishers of the San Berrare 
d wi ve s y earned in the 


awaiting their answer to the same 
atement of the 


en it has been received will communicate 7 - 
h you further 1 ! and ? ly Sun of is city I ! ave 
THE AMERICAN NEws mGavits ; people on 
w exactly the number of 
SAN BERNA no, Ca nd circ ted | 
P. Rowell Co., New } 
Messrs.—lI have just been shown y 
rof December 1, to Mr. C. E. D , 
which you say that Mr. R. E.N n has ‘ 
said it States by 


na not 
e reward 
n, and shall 


newspapers 


itten you stating in effect that I had 
at | was induced the affidavits in 
ation to the Sun's for 189 
ng less than the number sworn to in their 
ort for publication in American News 
per Directory by the publishers of the 
mes-Index, and that th offered me $5 
ase they succeeded in having the Sun 
acklisted. 
Such is not the 


e limes-lndex 


fidavits referre 

cement t do 

th the matter urs truly, : * - 
W . 


(Signed), A FFE mon ! lidays 
I will send 


3ERNARDINO, Cal., De I 
el Se ¢ . Veu } 4 y irt with ¢ 
C. E. Dun 
your letter of December t 
lich you state that Mr. R. E. Norton 
tten to you effect that Mr. W 
effen volunteere > statement that he 
luced to sign certain affidavits in rel 
San Bernardi! 


the circulation of the 
the publishers the 


s-l nde 
f the Zimes 


the publishers Ind 
$so if they succeeded in h 
yun blacklisted 
If Mr. Norton or Mr. Leffen mad 
h statements, we desire t t 
solutely false 
The publishers of the 7zmes 1 
uest Mr. Leffen to make such affiday 
him any ¢ gent financial ind 
=nt Furtherme the publishers of the 
mes-Index have 1 interest in the « 
aint filed with you by Mr. Dunscoml 
un’s false statement of ci 


uce 


ation to the 
tion beyond being cognizant of the 
e case, 
When Mr. Leffen’s 
e matter he readily 
losed letter, which r . I 
atement made abo ‘ : I more than 
) l entire a day on an 
HARD IVER, 
A. WHITMORE, before me this 7th 
Publishers of the 77m 1 nuary, ) r. J. Forpine, 
Mew Your, Tanuary «, ster Notary Publi 


fr. Charles E. Dunscomb, San Bernardin January 1897 
d unscomb, Publisher Times 


nardino, (a 


have your favor of January 


a 
Dear Str—Referring again to your claim 


x a reward of $100 for proving that the 
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17, and note that it is your intention to ap- 
peal the case of the circulation of the San 
Bernardino Sua, as reported in the last issue 
of the American Newspaper Directory, to the 
oes al newspapers and advertisers of the 

nited States by publishing all the evidence 
and corre spondence, and “‘ asking for their 
opinion.” 

We are just as much interested as you are 
in coming at the truthful conclusion in the 
matter at issue, and if you will prepare the 

case, as suggested by you,in as brief and 
comprehensive a manner as possible, sending 
us the manuscript, we will pub lish it in 
Printers’ Ink. Very respectfully, 

Geo. P. Rowe.tt & Co 
San BERNARDINO, Cal., March 16, 1897 
Geo. P. Rowell & Co., New York, N. ¥.: 

GENTLEMEN—I have concluded to acc ept 
your offer to publish in Printers’ Ink the 
evidence submitted by me to prove that the 
San Bernardino daily and weekly Sua, of 
this city, had furnished a false statement of 

its circulation for 1895. I have made a trans 
cript of all the correspondence which has 
passed between us on the subject. I am 
afraid there will be more of it than you will 
care to publish, and if you would rather pub- 
lish the affidavits alone it will be satisfactory 
to me, as I feel sure the affidavits would cor 
vict in any court of record. 

Yours truly, Cuas. E. Dunscoms>~ 

New York, March 31, 1807. 
Mr. Chas. E. Dunscomb, San Bernardino 

Cal. : 

Dear Sir—Inclosed please find check for 
$100 in consideration of services in the case 
of the San Bernardino Sum. We are, your 
obedient serv _ 

Geo. P. Rowett & Co., 
Publishers of the American Newspaper Di- 
rectory. 
a 

IN this issue of PRINTERS’ INK is 
told the story of circulation prevarica- 
tor number 29. Twenty-nine times 
the publishers of the American News- 
paper Directory have paid the reward 
of $100 for the discovery and convic- 
tion of a publisher who has imposed 
upon the Directory by a lying circula- 

tion report bearing his signature. This 
system of paying rewards for the dis- 
covery of such cases has had a most 
disastrous effect upon the business of 
the Newspaper Directory. Since it 
was inaugurated the advertising patron- 
age accorded by newspaper publishers 
to the Directory has decreased 90 per 
cent, and newspaper men, in conven- 
tion and elsewhere, have encouraged 
and formulated associations binding 
themselves not to advertise in the Di- 
rectory. When, from motives of self- 
protection, it was announced that the 
system of rewards is not likely to be 
continued for forthcoming issues of the 
Directory, the publishers have heard 
expressions of regret from only three 
sources: viz., Bangor (Me.) Commer- 
ctal, Portland (Me.) Z.xpress, and Clin- 
ton (lowa) Advertiser. 


RS’ INK. 


RSON, 
Office of 
Tue News Printinc Co, 
PATERSON, N. J ® March 31, 15 
Editor of Prinvers’ Ink: 
Inclosed please find the promised afi 
about the Cad/ circulation: 

Having published the “* An 
dor’ s report”’ ieended on the lies tok 
Cad/ and indorsed it edtterial/y, y« 
the privilege of a reply, and, in defa 
that, an editorial retraction. We Aaze 
r ulation averaging 6,800; now the Ca// 
6,008. What are you going to do f 
set us right? We hear from that first 
in Printers’ INK every day 

Yours, etc., (Signed), E. B. Har 


Paterson, N. J., March 31, 1 
ce eee appeared before me the 
signed, tary public, in and for th 
of ately N. J., Edward B. Haines, 
being duly sworn according to law, d 
pose and say that one William Clark 
— at Ridgewood, N. J., in the 
ence of — parties told deponent t! 
had charge of giving out papers f 
Vorning ( Mall, and that during thet 
had charge of said circulation that 
claimed a circulation of 6,000 copie 
printed said claim at its head, and tha 
actual circulation was about 4,000. Fra 
Vandewalker, the printer, who ct ange 
figu res of circulation in the “ case” of 
Call daily, says that when he Beer the 
tor what figure to insert he was tol 

make it five or ten more or less than 
day.”” Other employees of the Ca// hav 
me the same thing, but I withhol 
names because they might lose their pla 
(Signed) E. B. Har 
Subscribed and sworn to before me this 
day of March, A. D. 1897, 
(Seal) N Joun Rainey 
otary Public of N 


MORE ABOUT CIRCULATIONS IN 
E J. 


MR. KIMBALL ON BOOK ADVERTISI» 
My experience in advertising books h 
me to think that the necessity is to make 
public recognize the name of the book 

the author, so that when they see it in 
store it will appear as an old friend, e\ 
they have never read a notice or ma 
have heard it spoken of. If, for instance 
see a new book on the counter which a 
entirely strange, you pass it by, even t 
it may turn out to be one of the best v 
of the year. If, on the other hand, you 
up a book and are familiar with its title 
having seen it many times, you are a] 
think it something you have heard of 
want, although the familiarity may 
come from nothing but continual ad verti 
Just as when different baking powders 
shown and you recognize the name of one 
the others appear strange to you, you ar 
to buy that one even though it may not t 
good as any of the others. Most pe 
loiter around a book store as they do ar 
a jeweler’ s when buying Christmas — 
without any definite idea as to what 
want, and so the books which appear to tl 
as old friends, with whose titles they 
familiar, whether that familiarity comes fr 
advertising or from fa/k, are the ones t 
buy, and in ninety-nine cases out of 
hundred the one who buys a book couk 
tell you why he buys it.—H. I. Kimé 
(of Stone & Kimball), in Our Owl. 
~o- 

THERE need be no padding in ads inten 

to sell bloomers 


PI 





i's Ink, andy 


PRINTERS’ 


ANYTHING IN 
Marci 


IT ? 
I », 1807 
ry of Printers’ INK: 
has | me that there is 
le field into which agr ltural ¢ 
ave scarcely ventured 
rtiser whose products are « 
y for farmers, confines his 
the agricultural press. On the 


seems t business 


y it 
ng seemed t 


tal 
ta 


be good 
tis n 
iltural ad 
of the better class of i 
that a harve 
s awaits the manufact 
implements 
ortw 


fitable retu 


who will take 
inent a 
utt k 
The influe 
the country 

Her advi 
seit ym a I irch « 
t nt of 


} 
with 


rer in 


estimated 


e am 


thing 
y always 


cause 


prese 


of its value t 


rves 
etc. It seems to 
yen read 
than their h 
advertiser is mak 


ntry w 


are 


ugh the pul 
for theh 
products f« 

s, | believe that 
an’s advice wil 


ods in 


g prefere 
tor 


L E 
who d advertise 
al > purchase 


ement is an “ event 

in the well 
4 hundred 

weeks and 

of 


ines the 


brar 


s being true, the uf 
i reach the country we 
t to place his advertiser 
ly through those 
ircuiar and 
tter should be prepared 
sad of 
purpose 
port 


literature 


n for the 
1 almanas 
ks and family 
ered, presents to my mind 
Of 
the purpose 
pret 


ke the name 


n st 
inlimite 
urse, advertise 
herein 

ared rhe 

the represented a 
sehold word I I ciate 
h the 


ry truly y 


tiles ments de 
1 


sh 


ally 
seth 
Tuoma 
PRINTING 


> 

“ PRINTERS’ INK” 
OFFIC! 

Detroit, Mict 

Printers’ | 

iis morning I 

argest, and in one 


SFE 


ro 


, and asked for last week 
Ink, andto my a 
I was greete 
‘TERS’ INK; 
p Arnold's I 


lings 
sement a a2 
the followir ‘ 
keep it, 
*s Ink, 
V ave t z£ 
get PRINTERS 
1y W lriving throug 
Gasoliean 


emente.”’ Bur k 


arter 


DEVELOPING COUNTRY ADVEI 


, it’s the 


e anti-departme 
} 


INK. 


TIst 
, La., March 29, 1897 
Ink: 


WASHINGTON 
f PRINTE 
the plan 
as explained by 
Ink of March 24 
early part of year I was editor 
ry Opt at Patterson, this 
Williams, a saw mill man, 
. 


al store there. He 


RS 
tried f “developing ad 
Mr. Spangler in 


ng adve 


1rantee man that 
bring him 
My } 
inserti 


an 


> customer 


Washington 
~-o 
WINDY CITY 


Mar 


IN THE 


la wi 
** Shamrocks 
araphrase use 
Chicago is 
ng, member 
A ssociati 
Springfield The 
stay at tl 
t store | 


wi 


ll 


re is 





PRINTERS’ INK. 


IN PHILADELPHIA, 
PuiLapevpuia, March 29, 1897. 
Editor of Prixters’ Ink : 
The article published in a recent issue of 
your paper on how some people profit by the 
advertising of others, recalls the following: 
A Philadelphia firm, since failed, and 
now conducting business under another name, 
rented a store, next but one, to a firm long 
established in the one place and whose pecul- 
iar style of advertising and trustworthiness 
have mede for it a reputation that is to be 
envied. The newcomers painted their store 
a color (white) to correspond to that of their 
neighbor and decorated their place with nu- 
merous signs, also corresponding in size 
color and style of type, but on none of those 
signs was any name displayed. Asafurther 
embellishment, a showcase, also correspond- 
ing to that of the neighbor, was placed in 
front of the store. It is the custom of the 
store this firm tried to imitate to have semi 
annual cle arance sales, and numerous paper 
signs pasted at various angles in the windows 
are used to proclaim this fact to the public 
On each of these oc ceilenethetenlens: r would 
also have clearance sales, and so closely did 
the imitator follow, that the signs, not suffice 
with being of same wording and style and on 
same paper, were even pasted in the windows 
at the same angle. This deception, how- 
ever, in this instance, availed little, for, as 
stated, the firm failed and this decoy sto 
had to be abandoned. 
Wa ter B. Tuomas. 
- ote 
WICKED ADVICE. 
New York, March 27, 1897. 
Editor of Printers’ Ink: 
I clip the inclosed ad from the Pittsburg 
Teter 
eee ee ee ee eee ee ee 


Get 
Ayer’s Cherry 
Pectoral 


“Get it honest if you can, 
but — get it.” 





It cures all coughs and 
colds. 


Peers Serer re eee 


serewreeerterrree ee 


“_ooeoeerene»rtmt wre 
a i ee 


=<... eee ee 











Christian Union of this date. Is it not a 
bad ad for a religious newspaper ? 
James MEANS 
eee 
AT YOUNG'S HOTEL: IN BOSTON 
Office of Epwin W. INGALLS 
ertising in all Medi ums 
Shoe Trade Busine ss a Specialty. 
No. 333 Union street 
Lynn, Mz ass., March 24, 1897. 
Editor of Printers’ INK: 

I was talking with the newsdealer 
Young’s Hotel, Boston, regarding the sal 
made of New York and Boston p: apers over 
his counter. He told me that the Sua led on 
New York papers, and that it was nip ar 
tuck between the Herald and Gow on Bos 
ton papers. E. W. INGALLs 


A SUGGESTION 
New = kK, March 30, 1 
Editor of PRinTERS’ INK 
I suggest that this picture be in 
Printeks’ INk's series of ** Ne 


Illustrated,”’ 
Scientific Amer 


Jan 


+o 
IN CINCINNATI, 
Office of ** Review anp News.” 
OCKLAND, O., March 23 
Editor of Printers’ Ink: 
One of the prominent mercanti 
ments in Cincinnati at present is 
a huge clothing concern or 
The proprietors are extensive 
and “ The ig Store’ is kn« 
nearly every one inthe Queen City 
across the street is another store, the 
prietor of which has not so large a st 
his neighbor He is a shrewd advert 
however, and has his store front paint 
gorgeous yellow, on which, in bold, 
letters stand out the words, “The I 
Store with the Little Prices."’ The sig 
tracts considerable attention. 
W. SPANGLE! 


+o. 
WHO OWNS THE OLDEST NEWS! API 
Office of “* THe Messencer.”’ 
PHENIXVILLE, Pa., March 24, 1 
Editor of Printers’ Ink: 

I am curious to learn who ow ns th 
copy of a newspaper printed in the 
language, no matter where. Will y 
the inquiry in the Little Schoolmaster 
the request for name, date and place 
lication? Of course, this quest is 
to this continent. Very truly, 

J. O. K. Ropart 
+e 
BOOK REVIFWS AS AD 

The value of the | ook review in 
sales has been questioned recently 
rule, writers and publishers are anxi 
their output be favorably noticed 
Robert Browning's volume of poem 
and Pomegranates,”’ was en 
the leading literary journals of ne 
clined a review of it by John on lart 
and instead gave simply the title of the 
followed by the on rd, ** Balder 
In after years Mr. rs 
sider that this s 
any recognition 
lay.”’— Push 

“>, 

Tue ads of an art dealer may properly 

picturesque 
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It is a sad reflection upon human nature, 
t the majority of fake advertisements are 
the religious papers 
Tue Clothiers and Haberdashers’ Week- 
a York, of March 26, contains an ar- 
l * Trade with Mexico.”’ 
\ CuicaGco shoe dealer is sending out a 
through the streets with a headless 
m, and bearing an inscription—** Riley’s 
es, like this drum, can’t be beat.”’ 
/arper’s for April contains an article on 
Jur trade with South America, with spe 
reference to Brazil and the River Ae late 
* by Lieut. R. Mitchell, U. 
G. SpaLtpinGc & Co., New York, are a 
rtising their Christy bicycle saddle in 
al journals. The idea is to interest 
ysicians, to the end that they may recom 


id it in preference to others. 
\ BrRookLyn department store making a 
ialty of good coffee, thus abuses the 
aper ki : 
it 4 ero and Java as | ng as y 


e odor of Rio will cling to it stil 


Shur 
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INK. 


READY-M ADE 
1 the * ready-mad 
me of them may “* fit 


all 


majority of them are practically useless 


ch 
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all nav 


laracter of the store, tt 


aters to, the kind I 
e to be taken I 
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ment. 
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SS of pe 
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made ads rarely knows wherein | 
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- Paul lrade wok urna 


sements under this heac 
thout display cents a 
handed in one week j 


WANTS 


G POKESMAN-REVIEW ~ 


\V ANTED A good agency ; 
A. BE. J 


*™* 
aC 


Spokane, Wash 


BIEN, Halifax 


i twol 


adver 


sified Adve ertisements 


esor 


line Must be 


advanc 


best 
N.8 


references 


\ TANTED Purchaser for a file Ae 
ERS’ INK. INSTE! Y 


i No. | under “ For Sak 


want in eighteen cities 


N ad ne Y o ANtED- Ago de try 
An ad now appearing in the English week W oa £ Bt 


reads 
Indigesti« 
early dead 
Spevits cure is 
Hovis’ Bread ! 
\ Brookiyn saloonkeeper hits the Raines 
w as follows 
Noc heer, no beer— 
High license flaw. 
Wise men condemn 
The new Raines Law 
Tue Emerson Drug Co., of Baltimore, is 
t to advertise Bromo Seltzer by means 
1 tally-ho coach which they used at the 
ld’s Fair. Drawn by four spanking 
s the coach will be driven through the 
pal streets of New York, booklets be- 
g distributed en route by men inside. 
I'ue Pearline people have secured a good 
n the Bre lyn “L” roads. It is in the 
of an enameled sign, bearing the words, 
arline test and Cheapest,” and appears 
the front rim of a money slide on the 
ndow-sill of the money-taker’s box. Every 
y is bound to see the little sign when pay- 
the fare. 
Louts is to have the distinction of pub 
ing the first mercantile credit guide cov- 
ng the financial and credit standing of the 
ness houses of Mexico and other coun 
of Latin America. The initial steps 
ve been take A by J. Arbuckle, manager of 
Spanish Club, and will t — d to com- 
yn as rapidly as possible.—awyer and 
1it Man 
A DVERTISEES who wish to see how dainty, 
teresting and valuable a piece of advertis 
literature can be made, should send to 
er & Hyde, advertisement constructors, 
Dearborn street, Chicago, for a copy 
amphlet they have gotten up for the F. M. 
th ¢ upany, of Chicago, entitled, “G 
Eat.’’ The pamphlet is not in- 
» eaten ; only the things whereof 


+o - 
SHE TALKS BARGAINS, 
lon’t see why you object to have your 
buy at department stores.” 
mu see, she does nothing but tell me 
yout the bargains she gets; she won't talk 
of anything else."’ 
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You can have the —_ 
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if we do not 


‘0., Sheffield, Ala. 
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*UP. DATE,” care 
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SY? line 


f special advertising in sight for = wspa 


nd extra business for 
LLUSTRATING SYNDIC 


adverti 
ATE, ¢ 


EN DOLLARS DOFS IT 
Vill get a striking cover design in two 
and gg winting it, for 


booklet. Catches the 
time. Sketches submitt 


64 Hill St., Elgin, 1 
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H°*% tomake money in th 


Address T. J. ¢ 
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re mail « 


sers. HAR 
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lishers, 2 C Hall Place, New York 
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rma, D. C. BITTER, 67 Washington St 
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cago 


A™ 


and F 


THUR MEYER'S BUR} 


LUSTR 
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Matter, either in Pen 
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WT" TON mailer wae quickest, slic 
t I 


-aste 
Ao 
co. 
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ADVERTISING AGEN( 
you wish to advertine anything anywhere 
at any time, write to the GEO. P. ROWELI 
ADVE i TISING Co.,, geo bas St., New York. 


IES. 
F 


AGENTS, 


a aeal 
SPECI iL 
i HE E papers represented by H. D. LA COSTE, 
*ark Row, New York, Special Newspaper 
oaien sentative, have the consideration of re 
liable advertisers, 


= 
PREMIUMS. 

QU PERB premiums. Subscription 

‘ Send for dis LL electros anc 

free. TH 

or7 East eh ‘on 


winners. 
premium cata- 
ERNER COMPANY, Akron, 
, New York. 

—_— > 
STEREOTYPING } 


~ TEREOTYPE machine 
\ typing outrit is pract 
no beating with a brush. nd for book. B.F. 
CURTIS, 14 Leonard St., New York. 

-; 
POSTERS. 


ES MAITRES DE L’AFFICHE, published in 
Paris, issued monthly, each number con- 
taining superb reproductions of famous posters 
in colors. Subscription $6a year. § eaepte copies 
2% cents. Publishers of posters are invited to 
send copies for reproduction if found available. 
Address TROW-WHEATLEY CoO., American 
Agents, Poster Dept., Home Life Bldg., N. ¥ 
— —o 
PRIN TER Ss 
A ie ard 8S PRESS, artistic printers, 40 W 
x ,N. Y. City. Spnd for our booklet 
| ee INE catalogues and other printing. NEELY 
r uncie, Ind. Estimates furnishe i. 


*ROW-WHEATLEY ( ATALOGU E COMBINA 
TION. Home L eo York. (Fac- 
201-213 East 12th st 


W E plain, saattiee printing. Cata 

logues, booklets, pamphiets, circulars, 

cards, ete., executed in the finest style. When 

you want a good job—one that you = 0) ue 
to look at and read—come to us. NTE 

INK PRESS, 10 Spruce St., New Yorks 
memory and con- 
<i there by the eye through 


W ORDS that bern into the 
The words written by the 


vince Oar 
the medium of ty bg 

specialist. The type printed by fine printers. 
You get it from the TROW-W HEATLE CATA 
LOGUE COMBINATION. Writers designers, en 
gravers, electrotypers, printers, binders. Home 
Life Building, New York. Write for a copy of 
“ Printing Pointers.” 


logue, 
Ohio, 


MACHINERY. 


Potter job stereo 
; type always cold, 


tory, 
do neat, 


—— 

ADVERTISING 

{() WORDS, 5 times, 2% cts ENTERPRISE, 

Brockton, Mass. Cire ‘ulation 7 7,000 

DVERTISER ’ GUIDE, New Market, N. J. 6c. 

line. Cire’n 3,000. ¢ ‘Tose Cath, Sample free. 

Y RAND RAPIDS DEMOCRAT, leading paper in 

I Mich. outside Detroit. LA COSTE, New York. 

NY person advertising in PRINTERS’ INK 

to the amount of $10 is entitled to receive 
the paper for one year. 


MEDIA 


( 


ARGEST circulation of any daily newspaper 
4 in Williamsport, the GAZETTE and BULLETIN ; 
6,000 D., 4,000 LA COSTE, New York. 


l AYTON (Ohio) MORNING TIMES and EVENING 

NEWS, 14,000 daily, create a“ want” for prop- 
erly advertised goods. LA COSTE, New York 
‘THE PIQUA CALL 


“ wants 
want results. Larger ¢ oe 


advertisers who 
than all other 
Piqua dailies combined. LA COSTE, New York 


EADING newspape rs in Southwestern Ohio 
4 (outside Cincinnati), Dayton MORNING TIMES 
and EVENING NEws, 14,000 daily LA COSTE, N.Y. 


6 a TIMES-UNION is one of the papers in 

which an advertiser gets his money’s worth. 
Its circulation is larger than all the other dailies 
in Albany combined; its readers are the very 
best people in Albany and vicinity. JOHN H. 
FARRELL, editor and proprietor, Albany, N.Y 


PRINTERS’ 


INK. 
SUPPLIES. 
’AN BIBBER’S 
Printers’ Kollers. 
BRUCE & COOK, 
k. 


INC for etching 19 Wa 
Yor 


Street, New 
be -RYTHING for the printer— best and che 
4 est. See ad No. 1 under “ For Sale.” 
6 PAPER is printed with ink manu 
ured by the W. D. WILSON PRINTING 
3 10 Spruce St., New York. Special pr 


»., Ltd, 


co. 
to cash buyers. 


> 
ADVERTISING 
MPROVED, condensed calendars; cheap, 
tractive advertisement. 10,000 note-heads 

V. lL. AARON PTG. CO., 359 Dearborn St., Chica 


pron the 


NOVELTIES. 


purpose of inviting 
of Advertising Novelties, likely to 
reader as well as advertiser, 4 lines will be 
serted under this head once for one dollar 
WY OVELTIES in advertising calendars good 
4 year round. Also envelope clasps (user 
put them on any envelope). Gain advantag« 
writing now to CLASP CO., Buchanan, Mich 
> 
FOR SALE 


ytre- See ad No. 1 
I OR SALE-— Paying news ent job office 
for descriptive circular, “G.,”’ Printers 
( + ANDER-SEYMOUR Pony-Web Perfect 
Presses sold at moderate prices on rea 
able terms. Just the press for publishers wh 
flat bedsare too slow. AMERICAN TYPE FOUN 
ERS CO. See addresses in ad No. 1 below. 


I: “OK SALE— About 5,000 pounds of brevier 

style (standard eight point) and eight poi 
condensed gothic caps ; little used and practical! 
as good as new ; 20 cents per pound, in quantiti 
to suit, from 200 pene FARM IMPLEMEN 
NEWS CO., 5th floor, 215 M: adison St., Chicago 

\ D NO. 1—We sell more type and printers’ n 
4 chinery and supplies than all other cor 
cerns, because our large purchases enable us 
buy right and sell to the advantage of our « 
tomers. Why buy the second best when the tx 
costs you no more! Buy outfits complete ar 
save money and trouble. AMERICAN TY?! 
FOUNDERS’ (« Boston, 150 Congress; New 
York, Rose & Duane ; Philadelphi 
Baltimore, Frederick & Water ; B 3 I 
cott ; Pittsburg, 324 Cleveland 
Clair & Ontario ; “incinnati, 17 Longworth ; C! 
cago, 141 Monroe; Milwaukee, 89 Huron 
Louis, Fourth & Elm ; Minneapolis, % First ; Ka 
sas City, 533 Delaware; Omaha, 1118 Howar 
Denver, 1616 Blake ; Portland, Second & Star! 
San Francisco, 405 Sansome. 


announcem 


ber 


-, 
ADVERTISEMENT CONSTRUC 
‘LARENCE  F. CHATFIFLD, 
Owego, Tioga Co., N.Y 


W OLSTAN DIXEY, writer of advertising, 1 
Nassau St., New York 


Mae BOTIVE advertising 
4 7 Broadway, New York 


TORS 


210 Front 


E. A, WHEATLEY 
EK A. WHEATLEY, Spex 
4e 27 Broadway, New Y 
ye tOW-WHEATLEY CATALOGUE COMBINA 
ION ; high-grade business-bringing cat 
logues. Home Life Building, New York 
T writer of 
drug advertising 


HE only 
ULYSSES G. MANNING, South Bend, Ind 


BARGAIN, 16-page booklets 2x5, writts 
and printed, $18 first thousand. Send stan 

for sample ’. J. ZINGG, Farmington, Me. 
( ‘ALL on manager of nearest 
TYPEFOUNDERS’ CO., 
No. 1 under “ For Sale,” and get posted on typ 
Y little booklet, “ How,” tells what I - f 
the money you ought to pay me for advic« 
CHARLES AUSTIN BATES, Vanderbilt Bldg., N 3 


ialist in Advertising 
ork 


exclusively medical ar 
Advice or sample r 


branch AM 
addresses as per a 


* 1X optical. four jewelry ads printed, striking 
displayed, to new customers fer $1. Money 
back if not suited. C.J. ZINGG, Farmington, M« 


‘ 





PRINTERS’ 


‘TLLAM & SHAUGHNESSY, Advertisers, 62 
1 624,Temple Court, New York. Write 


\ LL the borders and ty y 
‘ INK are at the disposal of people who have 
their advertisements put in type by me wM 
JOHNSTON, Mgr. Printers’ Ink Press, 10 Spruce 
st., New York City. 


| p XE *S PROVERBIAL PHILOSOPHY 

“ One can’t make an omelet without break- 
ig an egg.’ (French ) You can’t write good ad 
ertising without putting brains and time into it. 
What I have is your service. WOLSTAN 
IXEY, Writer of Advertising, 150 Nassau St., 
New York. 


used in PRINTERS 


LY RE you going to advertise ! 
4 Ask Lewis about it. 

le writes and places advertixing matter fot firms 
who do an aggregate business of $15,760,000 a 
ear. He should know something of interest to 
you. He is the General Manager of THE ADVEK 
rISERS’ AGENCY, Penn Mutual Bidg., Philadel- 
phia and Buffalo. 


WETTING advertisements to make them stand 

out and furnishing one or wore electroty pes 
f same is a line in which | am unapproached by 
any other printer. The magazines each month 
ontain numerous samples of my work. Letme 
set your next adv., whether it be for aninch or a 
mage. I can suit you. WM. JOHNSTON, Mgr. 
rinters’ Ink Press, 10 Spruce St., N. Y. City. 


( ‘AN any agency place my advertising cheaper 
or better than the one that placed it last yeart 
Ask Lewis about it 
He places the advertising for firms who do an 

uggregate business of fifteen millions a year. He 

knows what papers charge the agenc and he 
cnows what you shouid pay. It will cost you $5 
to know what Lewis knows about the papers on 
your list. Mr. Lewis is General Manager THE 
ADVERTISERS’ AGENCY, Penn Mutual Bicg., 
Philadelphia and Buffalo. 


T= DUNLOP PNEUMATIC TYRE Co., LTD., } 
164 Clerkenwell Koad, ‘a 

Lonpbon, E. C., March 18, 1897 ) 
Charles Austin Bates, Vanderbilt Building, 

New York 

DEAR SIR— Referring to your letter of the 2nd, 
aidressed to my company, ave read with a 
very great amount of interest and satisfaction 
your booklet advertising the necessity of adver 
tising and the particular advantages of doing it 
hrough Charles Austin Bates. 

When I first started reading this booklet I be- 
gan to mark the various paragraphs that were 
of particular interest to me or to those with 
whom | am connected in business, but this I 
found was rather a waste of time, as it was all of 
interest to me. 

| have read your articles and criticisms in 
PRINTERS’ INK and also in your new paper, and 
many of them have been of extreme value to me 

I trust that when you pay a visit to England 
again | may have the pleasure of meeting you, 
if only for five minutes, as I should like to see and 
speak to the man who writes in the style you do 

lam writing to Mr. Vernon, your London rep 
resentative, to see if he in any way carries out 
the opinion I have formed of you and your abili 
and whether he can impress me with his 
abilities in the same way as you do 

With kind regards, and thanking you for the 
many points that I have learned from your 
writings, Yours truly, 8. F. EDGE 


tes 


INK. 


8ST. ELMO LEWIS 
ERS’ AGENCY 
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Phila 
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Penn Mutual Bidg 


fee of all advertising is to bring busine 

to the advertiser 

When an advertiser gains a new 
somebody else loses that customer 

We advertise in PRINTERS’ INK with the deli! 
erate porpos in view of getting our competi 
tors’ clients to become our clients 

The inducements we hold out are 

That our work is better, brighter more dis 
tinctive, more carefully and conscientiously pre 


customer 


mare 

That the illustrations are the personal work of 
our Mr. Helm. who is known in advertising cir 
cles as “the best business artist in the United 
States."’ 

That the writing is the personal work of our 
Mr. Moses—not that of assistants, who cannot pos 
sibly realize the responsibility attached to work 
that goes out under their employer's name 

We want advertisers who ¢ mploy other special 
ists to give usa chance 

If we cannot improve upon the 
getting, it is easy to drop us 

if we can make an improvement, they certainly 
will be glad to know it 

What we want is a chance to show 
works are as good as our words 

MOSES & HELM (C. Dan Helm 
111 Nassau St.. New York 


work they are 


that our 


Bert M. Moses), 


] F competition were not so severe there would 

be no need for advertising, but now business 
competition has made advertising competition 
and only the advertising that has been the sub 
ject of careful thought, and is the result of accu 
rate knowledge, will pay 

write ads. 

This, however, is only one part of it 

The writing is not the chief point 

if it were, every scribbler would be 
writer. 

The thinking of advertising is more important 
than the writing 

The writing is the expression of thoughts on 
paper 

If there are no thoughts—no ideas 
profitable part of advertising is lost 

With the thinking and writing goes the illus 
trating, the making of plates the carrying out 
of the fundamental idea in detail, so that it is 
ready for the newspaper, booklet, catalogue 
printer, who is to put it before the people 

It is my business to do this 

I do it with care and thoroughness. 

I don’t béMeve in hurry at the expense of qual- 


an ad 


the most 


y 
I was the first man who refused to be hurried 


The frothy, shallow brox 
as much as the deep, slow 

The best work can't be 
never attained at a bound 

It was my idea to specialize art in business 

I employ a illustrators Each illustrator 
has his forte o discover this takes time, for 
many artists think they are good at everything 
To employ the best artists at their best work is 
better than to employ one man for everything 

It isa step nearer to getting the best work 

The best work in advertising is the work that 
pays the best, that brings the most returns for 
the money invested 

1 can give it to you. 

Write a letter for a copy of “ Whifflets.”. E. A 
W HEATLI Y Specialist in Advertising, 257 Broad 
way, New York 


does not accomplish 
steadily-flowing river 
hurried. Perfection is 








the way of a tonic must be administered 


What? 


Perhaps my * Confidential Symptom Blank "’ will give you light on the subject. 


Write for it to-day. 


CHARLES AUSTIN BATES, 
Vanderbilt Building, N. Y. 


SOOO eee Oe eeeeeeeees Hoe 


ymptoms 


When the pulse of business is faint; when its breath comes short 
and hard; when it lags and limps and is tired, it 





needs treatment. Something in 


eee eee eee reeeeeeceseseees 


Sorees coos 
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Everybody knows Alfred Peats, and 
few people in America but must have 
noticed his street car advertising. He 
is a large advertiser, and has used the 
street cars with wonderful 
over the country. 

Ilis cards as a rule are original and 
striking. Wall paper advertising is 
not commonly done in the street cars, 
and yet Mr. Peats must find that it is 
remunerative, otherwise so shrewd a 
business man and advertiser would 
have given it up long ere this. 


success all 


“by Messrs. Geo. Kissam & 





Yes! 


Wall Paper Business 


in the West and North-side Cars 


ALFPred Peats 
836 & 138 West Madison Street 


our large 








Tak 
It pays to advertise 








The card shown herewith is an ex- 
ample of his style in street car adver- 
tising, and incidentally gives a pointer 
or so to other advertisers. Mr. Peats 
uses in Chicago exclusively the cars 
of the North and West Side systems, 
which are those controlled by Messrs. 
Geo. Kissam & Co.: . 

He appreciates system. 


whose banner flies over the bonnet 
every car of the North and West Side 

This is the nearest approach that 
know of in America to the outside d 
play on the London omnibuses, and 
is good advertising, too. 

Similar banners are used by othe 
advertisers on all the cars controlle 
Co. 
New York City, and in several oth 
localities. 

In Denver, since Messrs. Geo. Kis- 
sam & Co. took hold of the 
great improvement is noticeable in t] 
manner and a great increase in th 
quantity of advertising. 

A perfected system has enabled ad- 
vertisers to get better returns for their 
money, a fact that they have not been 
slow to appreciate. 

Denver has all the characteristic: 
Western push and hustle, and whe 
advertising pays there it quickly pays. 
Street car advertising is giving goo 
results, and large Eastern advertisers 
are well represented. 

Denver’s population is about 140 
ooo and her system of street cars 
unexcelled. The cars are all run by 
cable or electricity, are well lighted, 
comfortable and up to date. Th 


Cars, 





Another advertiser ot 


Ano the Garden ver is that of 
City is the Chicago Opera House, good, strong card, and yet artistic 


whole system gives 
one animpression 
of completeness and 
business-like met! 
ods, which tel 
strongly in favor of 
what I have always 
hammered on—viz., 
system. 

One of the well- 
gotten up cards 
which are very much 
in evidence in Den- 
Gallup’s Roses. A 
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ough to appeal to lovers of flowers 
dto those who are f iti- 
Gallup's Roses have been adver 

ed in the Denver cars for about 
ar, and year by year the 
until a very large and 

Ling business has been | 


nd of the beat 


one 
sales have 
re ase d, 
} 
i 


built up that 


rings in a good income to its promoter, 


ae ao? 276 


GALLUPS 
ESTABLISHED ROSES: 


20 year? 

DECORATIONS FOR WEDDINGS. #4 
RECEPTIONS. TEAS. . 

AND OTHER FESTIVITIES... 


ont enlioe 
for quick 


are 
advertise 


These Western cities 
ices in which to 
turns ; new businesses are often much 
re easily and quickly built 
in in the East. Western 
em somewhat more responsive to ad- 
than Eastern people 
quickly responsive 

It takes time to 
ticle anywhere, but in older c 
ties more time than in newer; in Eu 
longer than in America. In the 
States longer than in the 


up there 


people 


tisements 


il Is, more 


introduce a new 


ymmu- 


istern 
stern. 
Although business is somewhat slow 
he West just now in fact, 
in in the East—still, it West- 
n man’s habit not to long at 
lar as the Eastern A gen- 
il rule like open to 
vreat holds 
nd in the 
In older communities people 
fond of change or of trying 
The very fact that they have 
where they are, instead of 
their l 
th what they have ’ 
rhey keep to those things that have 
them satisfaction, and a trade 
e established amongst them will 
etimes continue to 
ne with very little advertising. 
In newer communities people always 
em to be looking for something that 
etter than what they have; not that 
ey are dissatisfied, but their m 
re more flexible in admitting 
They will at least try 
1 have to offer. It is for you to see 
it what they try fulfils their expecta- 
ns as built up for them by your ad- 
rtising, for upon that 
hether they will buy your goods again 
not 


slower, 
is the 
look sO 
man. 
this is, of course, 
many exceptions, but it 
main 

are not 
new 


ngs. 
S 


ives 
iting, shows 


been used 
en 


exist a long 


inds 
new 
what 


ing 
Ings 


depe nds 


INK, 
So, I say, 
the Western cities w hae 


and good argument is bound to be 
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advertising in 


street car 
a rood 


pr mitable, just as it 1s Tastern, 
But 
returns 
than in the 
I had 
now 
but the 


I now show 


lal, icker 
may be « ( in the West 
East. 

expected i 

running 

one 


} 
everything 


cards 
cars, only 
the one 
& Ohio 
for 
ration, and 
in good 
Phe 


has a 


Railroad Co., 
a short time preceding the 


which I understand 
returns, 

hesapeake & Ohio Ra 
Co plenty 


ot good tal 


them to 


magnificent line and 
It w pay 
] 


Street car ad- 


king points oul 


lo much more 


they are doing, if only 
p striking cz and tel 


will cer ly read 
antages their 


the who 


them, al adv road 


o#ers. 


For the Inauguration of President 
McKinley only one route to Wash- 
ington combines every essential 
feature of an attractive Tourist 
Route Scenery. Historic Interest. 
Superior Track 
and Trains. 

It is the 








knew it, the 
the 


to use 


Yailroads only 
dium and 
medium for them 
irs. The traveling publi 
street ¢ 


t me most 


There Is 1 
Phat is, 


you want 


ars 
circulation, 
ft the pe ople 


waste 
don't lany « 
to reach. OT c 


miss n 


yurse, you reachag 
an't 
1 anywhere 
the 


they can get 


many people you « interest 
that 
Railroads should use 
and if they go where 
they will get tl 
turns 
Messrs. 
handled some 
in railroad 
been placed in 
of the 
most continuously 
In the next 
numl of examples of 
ad ve rtising In street « 
System in street car advertising, 
applied to Messrs. Gro. KIssAM 
Co., means success. Business methods, 
certainty of circulation and of 
tion, minimizing of waste, all of which 


g 
stands for 


profit. 


is to be expecte 


street 


1 maximum of re 


Geo. Kissa n 
of the 
advertising that have « 


the street Cars, 


some best railroads advertise 
in their cz 

issue ] 

er 


ars. 


inser- 
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PRINTERS’ INK. 
A JOURNAL FOR ADVERTISERS. 

# Issued every Wednesday. Ten cents a copy. 
Subscription price, five dollarsa year, in advance. 
Six dollars a Condre d. No back numbers 

(2 For ten dollars, paid in advance, a receipt 
will be given, covering a paid subscription from 
date to (January Ist, 1901) the end of the century 

(3 Being printed from plates, it is always 
possible to issue a new edition of five hundred 
copies for $30, or a larger number at same rate. 

g ee Publishers desiring to subscribe for PRiINt- 
ERs’ INK for the benefit of advg. patrons may 
on application, obtain special confidential ter 

t#@ If any person who has not paid for it is re- 
ceiving PRINTERS’ INK it is because some one lias 
subscribed in his name. Every paper is stopped 
at the expiration of the time paid for 


Oscar Herzserc, Managing Editor 
Peter Doucan, Manager of Advertising and 
Subscription Department. 


New York Orrices: No. 10 Spruce STREET 
_ Lousen Acent, F, W. Sears, 108 Fleet St 


NEW _YORK, APRIL 7, 1807 


A Goop advertiser must be a good 
business man. 


ComMoN language is the best adver- 
tising language. 


American Resorts is the name of a 
handsomely printed and illustrated $1 
a year monthly, hailing from Chicago, 
and devoted, in both pictures and text, 
to exploiting the beautiful spots in 
America to which the jaded worker 
can go for recreation and exhilaration. 
It apparently has no paid subscription 
list, being sent to names gathered from 
resort hotel registers. Of such names 
its publishers state they possess 52,000, 
and have made arrangements to secure 
50,000 more. The publication is in- 
teresting to read, for it breathes the 
spirit of appreciation of all phases of 
natural beauty of land or sea, 


ON another page of this issue of 
PRINTERS’ INK will be found the 
schedule of foreign advertising rates 
adopted by the ! North Star Daily Press 
Association of Minnesota, and on the 
same page is the schedule adopted by 
the Associated Ohio Dailies. In Ohio 
$8 an inch per year is considered a fair 
price in a daily paper with 500 circu- 
lation, but Minnesota requires $9. 
Minnesota will insert an inch in 3,000 
circulation daily for $24, while in Ohio 
the price for 3,000 daily circulation is 
only $20. This goes to show what we 
have found to be true generally—the 
farther the advertiser goes from New 
York City the higher the rate for ad- 
vertising for every thousand of circu- 
lation obtainable. 


)F the publisher of PRINTERs’ 
and the American Newspaper Dit 
ory, the Brooklyn /agée, in its 
of March 24, says editorially: ‘* Pr 
bly no man in the United States i 
ter informed about newspapers. N 
paper work has been his life study 


THE Kalamazoo, Mich., Z7en 
News publishes, under its edit 
head, this statement: ‘‘The <A 
carries the largest net paid bona 
circulation of any paper in this cit 
Southwestern Michigan,” and 
Kalamazoo Daily Telegraph has 
line in large letters printed all the \ 
across its first page: ‘‘ The 7ed 
guarantees that its circulation is 
times that of any other paper 
lished in this city.”” Both stater 
if true, are of interest to adverti 


THE PD, et Evening N , th 
ficial paper of the Latter-Day Saint 
Utah, has this motto: ‘* The ever 
paper is the paper of to-day ; the m 
ing paper is the paper of yesterda 
It is claimed for the semi-we 
News that it has a larger circulat 
than any other newspaper or peri rd 
published in Utah, and _ theref 
stands unrivaled as an advert 
medium. No one questions the 
that to reach the Mormon popul: ati 
Utah the columns of the A% 
semi-weekly or weekly—must * us 


Peck’s Sun, the Milwaukee fur 
paper, is dead. It once had 80 
circulation and was founded by Ge 
W Peck, who became Governor 
Wisconsin through the popularity 
his paper. Sincethe Swan's circulat 
began to go down from 80,000 to ¢ 
000, from 60,000 to 40,000, from 4 
000 to 20,000, from 20,900 to 5,0 
and from 5,000 to 3,000, the edit: 
the American Newspaper Directory 
found it very difficult to obtain a sig 
circulation statement from the offic 
Peck's Sun. What little adverti 
the paper has received of late has |! 
supposed to be paid for at about tw 
ty cents a line. Advertisers, take 
tice and take warning. Whena | 
lisher who used to have a large « 
lation declines on any pretext, no 1 
ter what, to let you know what 
present edition is, it will be safer { 
you to pass that paper by. There 
papers enough that are willing 
able to let their circulations be kn 
to more than use up all the money y 
wish to expend for advertising. 
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WHEN the new advertiser has a 
comprehension of the fundamental 
principles of advertising, he may safely 
use his own judgment in details, no 
matter how his ideas differ 


{rom those of other advertisers. 


j 
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widely 
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ADVERTISING FOR RETAILERS. 


Advertisers everywhere are invited to send matter for criticism 
to offer suggestions for the promotion of better advertising 
Tell your advertising tro 
art of Advertising) can lighten them 


booklets, novelties, catalogues 
Little Schoolmaster in the 
tions to the Editor of PRINTERS’ INK 


to propound problems a 
send newspaper a ireular 
ibles perhaps PRINTERS’ LNK (T 
Address all commun 


AP ODPPAPOOIOOOOE Owens eeecoeuauaeueueeeeeeeeeeeeee ee 


The Grand Rapids Cycle Company 
the Clipper wheel with a 
card printed in three colors, of a size 
to slip in a number 6'; 
rhe matter on the card 

good, although it 1s very 


advertises 


envelope. 
seems very 
technical. 
rhe lettering of the name plate of the 
company is very weak, 
xs 
* 
E. E. Fawcett, of the Boston tore, 
Emporia, Kan., writes: 
linclose you some of my 
Our that of a 
linery and notion store, an¢ 
been that circulars, such 
ach » people much better 


ads tor< 
business is z 
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pers at a less expense. 
not just 
call 


Our goods are 
generally 
but popular-priced st 


what is gh-t 
reliable use regular 
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paper weeks in the year, wit! 
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I have matter to fill. 

Some publishers discourage 
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them much more 
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also local notices, reading notices in paper 
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much more experienced ad dis 
age the use of circulars, but I find then 
effective. Is it the 
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reaching ity pe 

effective th h 
expended in news 


advertisers 


town, the 
simply Kansas that makes this 
f opinion? 

It may be the atmosphere and it may 
be simply Kansas, as my correspond- 
ent suggests, but I think it is neitl 
I think the reason that his circul: 
pay better than his newspaper ads is 
because the newspaper ads are not as 
good as they should be. Iam streng 
ened in this belief by the only 
per ad which 
bunch of circulars. It is < 
newspaper ad, and if all 
have been like it I do not wonder t! 
the Boston Store has found irct 
lars to pay it better. What my corre- 
spondent calls circulars are big quartet 
sheet hand-bills, which are evidently 
delivered from to house. He 
half a dozen, all of the same 
character, which appear to present real 
bargains. They are up to the standard 
of the country printing office, which 
does not mean that they are ve ry wel 
printed, The newspaper ad occupies 
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facts, still I am would have 
been better to have omitted the title. 
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frequent, and the divisions 
the ads should be marked with border, 
as rule is not heavy enough. I would 
not underscore the heads, as there is 
much rule, and 24-point gothic 
does not need to be underscored with 
6 to a pica brass rule. The ad is very 
well written. Running down the sides 
are the following alternative para- 
graphs : 

YOU CAN’T judge of the 
are offering unless you come 
goods themselves. 

YOU CAN find your weno buying 
our counters and s aving oney by it. 5 
too, can you; come and see. 

WE WON'T carry over 
worth of winter goods, no 
sacrifice. 

WE WILL not be undersold by any house 
anywhere under any circumstances. 

NO DOUBT others will try to follow in 
our wake and make you think they're “ir 
it,”’ but they're not, 

BE SURE you get our prices before 
ing elsewhere. 
do so. 

A LODI LADY says: “I thought 
saving money in Stockton when I bot 
$s dress for 
$2.9 Next time I'll buy here.”’ 

A GALT LADY says: “‘I can save almost 
one-half on the goods H ly here on whe at I'd 
have to pay in Galt. ) I come here.’ 

The two ate at the end are 
good. They would be better if you 
could get the ladies to let you use their 
names, or get others to do so. 

* * 
- 
READY-MADE 


1 do not write these ready-made ads. They 
taken wherever they are found, and credit is 
iven to the author when he is known. Contri 
»utions of bright ads are solicited. The name 
and address of the writer will be printed, if he 
wishes it to be.—Ep I 


too 
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matter what the 
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It’s money in your pocket to 


I was 


ght a 


ADS. 


For a Dry Goods House. 


Public Sentiment 


is everything. Without it nothing 
succeeds. He who molds public sentiment 
goes deeper than he who enacts statutes. Ou 
success is due to public sentiment. No de- 
ception in our methods. 1ey're as clear as 
day. That's just why people continue t 
deal with us as they have for several decades 
ast. You'll find on our EVERY-DAY 
BARGAIN COUNTER to-day: 


J 


lor a Jewelry Store 


Just One Word 


and that word is reliability. 
foundation of every 
business. It’s the secret of 
People like to buy with a kn 
the goods are all that is claimed 
ware is silver; my diamonds are 
my gold is what I claim it is; my 
is where the people feel at home ; my _ prices 
are at the lowest notch; my store is next 
door to Stenger’s ; my name is 


It is the 
successful jeweler’s 
my 
wledge that 

ledge that 
My silver 


diam 


success 


nds 
salesroom 


between | 
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A Word to 
Railroad Men. 


All railroad e mployees know that a perf 
Time Piece Eyesight what a 
railroad companies desire rhe Precis 
indorsed by the watch inspect Bet 
buying call and get our price for Eyesig 
Ca our Oculist with all his improv 
methods of detecting any case of impa 
vis ision, guaranteeing a pertect correction 


and s 


rs. 


For a Men's and Women's Outhtter. 


Replenish 
the Wardrobe. 


never was there 
to do so advantageously than at pres- 
ent in our Clothing Department 
These Suits— Skirts for’Ladies and 
Suits and Overcoats for Men—ar: 
the best of their kind made 
stylish, tasteful, and altogether 
sirable garments. The prices 
lower than they are likely to be 
Open a credit account at once. 
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however, 


of the most 
usekeeping 
t furnish 
china and glass Now, the 
priced things in table-furnishings may 
dainty and pretty 
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Painted Chin 
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of modern h« 


a good deal 


a table in good taste n 
yw cost. 


and 
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saucers, 5c. 
utter plat 
a Creams, 1 


For Upholstery. 
Dressing 


for the door and window 
proper thought, and there's 
iceable things in our 
select from, a little more 
prices that y< ll say are 


is now 
a host of serv 
upholstery room t 
than usual, and at 
reasonable. 
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For an Instal'ment House. 


No Better 
Religion Than This! 


We believe in doing the fair square thir 
y EVERYBODY—that’s the principle th 
floats from the flagstatf of our busit 1ess—t 
principle interwoven through eve 
thread of onr business fabric—and it’s t 
princiy that ! We take 
chances and hereafter on our fidelit 
to the “* gol 
GIVING 
part that y« 
ieve you'll 
and carpets y« 
ments easy—weekl 
—no interest. WE 
are lower than th« 
KNOW that they « 
arpets FREE 
waste in matching figures. 


that is 


ins will 
den rule. 

CREDI1I 
yu will PAY 


0) it 


implies faith on « 
THE 


BILI and w 

Get all the furnitur 
‘lt make the pa 
nthly—no not 

OW that our prices 
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se of 
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ALTOONA ae USED ACROSS THE 
NATIER. 
Americans have pon n charged witha weak- 
ess for copying the sayings and manners of 
eir English cousins until the very multitude 
f the accusations has led us to wink at the 
ff But an Englishman’s imitation of 
nything American is such a rarity that to 
hold an example of it is to conclude that 
e temptation must have been unusually 
reat ase in point is furnished by a neat 
tle catalogue recently i by Messrs. 
Catesby & Sons, Tottenham Court Road, 
n, devoted to a description of the baby 
riages sold by that firm. In general make- 
, introduction and phraseology of cat 
nes the London booklet f ws the 
on of “* Shopping Chat,”’ issued by 
Villiam F. Gable & Co., of Alt 
mpliment to the Altoona firm wo 
ave been discovered had not the advertising 
igent of Catesby & Son been frank enough to 
inclosing a copy of his book and “ 
knowledging the corn”’ of imitatior 
W. R. Hotchkin, who prepared the booklet, 
to be congratulated that his productior 
considered worth counterfeiting s 
from home.—A/toona (/'a.) Evening 
azette, March 2g, 1897. 
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WIFE IS BOSS, 
“T thought he advo ate d legislation against 
the department stores.’ 
* He did once ; since then he married.”’ 

- — 
NERVE AS CAPITAL. 
Nerve to do something 
rger capital than millions 
Market Letter. 


is often 
of 


a mut h 
money.— 
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this head 
Must be handed in one week in advance 


Advertisements under 50 cents a line 


MISSOURI. 


St. Jo 
L «A COSTE, ! 


ph “7 
New 


( ‘OVERS — my ld 8,000 d 
» S., 9,06 Ow. | rk 


NE W YORK. 


)INGHAMTON LEADER. — 
INGHAM IN LEADER, the tea table favorite 
YINGHAMTON LEADER, leading afternoon 
>) paper and the favorite family medium 
| » INGHAMTON LEADER, the home paper, filled 
» full of live local and general news ; no boiler 
plate, no fake features, but a legitimate paper 
commanding the confidence of its constituency. 
»INGHAMTON LEADER, first-class penny 
) afternoon paper. Most important daily in 
that city, commanding the respect and confi 
lence of readers and advertise rs alike, oom at 
homeandabroad. Ave + y c ae ulation « ering 
every issue 1895, Daily ; Weekly, 6,600. More 
circulation weekly dy all ‘the othe oT Binghamton 
weeklies combined. HE BECKWITH 
SPECIAL AGENCY, Sole Agts. a Adver 
tising, New York and Chicago. 


OHIO. 
DA 8rON MORNING TIMES, EVENING 


WEEKLY TIMES- News, 14,000 daily 
L A oC ( OSTE, New York. — 


TEXAS. 


Gi ALVESTON TRIBUNE. 
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4,500 
weekly. LA 


G ALVESTON TRIBUNE, a money winner. 
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far | 
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iG ALVESTON TRIBUNE, the most influential. 


Gi + ALVESTON TRIBUNE, prospe rous and pow- 
erful. Leads the afternoon procession. 
{ALVESTON TRIBUNE makes money for it- 
A self and will make it for you. Tho roughly 

up to date, with all modern mechanical appli- 
| ances A live paper for live people 


‘ALVESTON TRIBUNE, « very copy counts, 

City circulation larger than any newspaper 

in Texas. A dividend-paying medium, backed 
by the brains and capital of the city 


IQS ALVESTON TRIBUNE, Daily four pages 
¥ Weekly eight pages, all live; prosperous pa- 
pers, published by the Galveston p ub. Co., W. F. 
Ladd, Pres.; Chas. Fowler, Vice Pres.; George 
Sealy, Treas Fred Chase, Sec’'y and Bus. Man.,; 

Clarence Ousley, Editor Beckwith Spec ial 
Agency, sole agents 


WASHI 


‘pue “pi” is 


\GTON. 





QE ATTLE POST-INTELLIGENCER. 
‘ Largest circulation in the State. 


CANADA. 


A line yearly 


30 best papers in Prov 
Quebec. E 


best F 
DESBARATS, Ad Agency 


SOHO 


Montreal. 





Displayed Advertisements. 


ents a line ; $1 page 
extra Jor specified position 
Must be handed in one week ii in advance. 


RICULTURE. 

BREEDER AND r AR MER, aenameibe, 0. 
GUARANTEED CIRCULATIONS The circula- 
tion of the following papers is guaranteed by the 
publishers of the AMERICAN NEWSPAPER DIRECT 
oRY for 189, who will PAY A REWARD OF $100 in 
each and every case where it shall be proved that 
the paper was not entitled to the rating accorded. 


a 


5 per cent 
i/ granted. 





| one hundred miles 





ILLINOIS 
EIGHT-H@UR HERALD, Chicago, 17,370. 
MAINE. 
0. C. ADVERTISER, Norway, Maine (local), 2,340. 


HALTIGAN’S POCKET MANUAL 
OF READY REFERENCE, for the use of proof- 
. readers, compositors, typewriters, 
copyists, telegraphers, copy edi- 
tors, newspaper men, etc. ; con 
taining a complete vocabulary of 
double words, from Webster's In- 
ternational Dictionar Over five 
hundred Latin and French words, 
phrases, expressions and 
maxims, their definitions ; 
Declaration of Independence, 
Constitution of the United States 
and miscellaneous data of the ut 
most use to the average individ- 
ual. 160 pages; size 54% x2 in- 
ches. Neatly bound in lend r, 
50c. Russia leather, indexed, 
praeats. EXC ELSIOR PUBL Ish: 
ING NG HOUSE, | City Hall Pisce. N. Y. 


‘FISHERS OF MEN” 


The shrewd advertiser who drops his 
into the Jackson, Tenn., 


«- WHIG.. 


is sure of a good catch 

morning paper in a radius of 
a veritable Alex- 
ander Selkirk in its territory. Jack- 
son is an up-to-date city of 15,000 
inhabitants without a clam or a 
mummy. It is a manufacturing, 
railroad and educational center and 
the trading mart of 300,000 people 
of snap, push and cash. 
ro W uric is the key to the situation. 
L. J. Brooks, Prop’r, Jackson, Tenn. 

H. D. LA COSTE, 


EASTERN REPRESENTATIVE, 38 PARK Row.N.Y 
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Make ... 


Advertising . LHE eee 
a a 


ees ARGUS 


THE 


. DAILY, 
Evening SUNDAY, 
SEMI-WEEKLY, 


Journal a wl 


circulation in six months, and 
>< " 1s i 
OF JERSEY CITY, N. J., we are still at it. 
. P - you have a friend in Al 
Z rv So vf 1 
Was a daily visitor during 1806 bany, write to him and ask 


to no less than him to tell you which is the 

eye best newspaper published in 

15, 035 Families his city and then asample copy 
in the wealthy suburban popula- will tell you a great deal. 

tion of Hudson County 


Free on application. 
The MEDIUM that reaches 
15,035 families must pay THE ARGUS CO., 


advertisers. " Albany, N. Y. | 
= e 


999999999999999999999 99999999999993999999999¢ 


EVERYWHERE 
The Anaconda Standard 


is recognized as the leading Daily of the 
Central Northwest and the only news- 
paper in Montana that is strictly*.*.*.* 


A STATE PAPER. 


12 Pages Daily. 16 Pages Sunday. 


* *%* % SEND FOR SAMPLE COPY. * *& * 


E. KATZ, Eastern Agent, 
230 to 234 Temple Court, NEW YORK CITY. 
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It Does 
In the vital matter of 
pti sio9 : | Not Pay 
| 


to hamper your 
advertising department — which 
| 


There are not two other 
dailies 
depends largely upon the circula- 


} In the Great State of tion and appearance of your paper 
lowa to make it profitable—by neglect- 


ing to equip your press-room w 
whose combined ¢ ru equip your press m with 
rapid, labor-saving machinery be- 


cause of its first cost. 


} DES MOINES The **NEW MODEL’’ Web 
} DAILY NEWS and the **MULTIPRESS’’ have 
; 
¢ 


lation ¢ quals that o 


been designed and constructed 


, with the sole ideas that they must 
Sworn Daily Average 


for 1806, print rapidly, print perfectly and 
produce the paper inexpensively. 


15,019. ‘i Write us, 


oe 


‘Campbell Printing 
EASTERN OFFICE, Press & Mfg. Co. 


150 Nassau St., New York. 6 Madison Avenue, New York 


THE HELENA (MONTANA) 


INDEPENDENT 


Guarantees to Advertisers 
a Daily Circulation of 


6400 


and 


6800 


on Sunday. 


<—S>O<—> 
H. D. La Coste, 
38 Park Row, 
New York, 
will give you 
rates and 
figures 


Written and Designed by The Advertisers’ Agency, Philadelphia and Buffalo 
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MORNING NEWS 


Is the only morning 





a 


Head and Shoulders 





f : above the other 
paper in Delaware. 

papers in Albany in 
5 a circulation and in its 


Published in Wilmington. influence among its 
rd 
72,000 
POPULATION. 
Fd 
Does it need any bet- 
ter recommendation ? 


readers 


Advertise in the 


TIMES-UNION 


and draw profitable 


+ 


th htt tt i te tp ti te i te 


trade. 


JOHN H. FARRELL, 


Editor and Proprietor, 
deeeeene Albany, N. Y. 


THE NEWS PUBLISHING CO. 
WILMINGTON, DEL. 
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If you want 

to reach the buying public 
of Richmond, Virginia, you 
must use the 


Richmond State 


It has the largest 
afternoon circulation in 
Virginia 

H. D. La Coste 

38 Park Row, New York 
will give you facts 

and figures 

about 

it. 


Written and designed by the Advertisers’ Agency, Philadelphia and Buffalo 
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40,000 


PEOPLE A WEEK 


2 Colored 
: Comic 
Supplement. 


Newspaper Publishers are 
requested to send for free sam 


ple copies of our 


Ready-Printed 
Twelve-Page 
Comic Weekly 
Supplement. 


Illustrations and matter copy- 


read the Williamsport 
Gazette and Bulletin. 
Six thousand daily, four 
thousand weekly, guar- 
anteed circulation. If 
you’re interested, write 
for rates. 


late and 


1 righted. Strictly up to « 
= ; 
S used regularly by leading East- 


> ern Newspapers. Sold under £ 


« 


H. D. LA COSTE, 
38 Park Row,New York. 


5 usual syndicate conditions 


Address all letters to 


TRUTH, 


19th Street and Fourth Avenue, 
NEW YORK CITY. The Advertisers’ Agency, 


Phila. and Buffalo 


LU 42O8O88-SOsesed 


UU Ur 
SBVSSSSSssSsssessesVssessesseseseseseses 
SBVSSBDSSsSsssessessesseseseseseseseseses 


ween dnnenenn nena 


The Courier 


1 
EVANSVILLE, IND. 


& 


stands fourth in point of circulation among 
the dailies of Indiana, with a guaranteed 
issue Daily of 8,000, Sunday of 8,400, and 
Weekly of 7,100. Its news service is equal 
to the best. It is noted for clear cut editori- 
als and general interesting reading. As an 
advertising medium it has the confidence of 
its readers, and what more can be said of 
any paper ? 


COOOL 


Ceenx 


W. E. SCOTT, 
American Tract Society Building, New York: 
Eastern Advertising Manager. 
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Speak Quick 
If Wanted. 


Inthe American Newspaper Directory for 18 
full page advertisements are inserted in positio 
right in the body of the book, and as near as poss 
ble to the place where the paper is described, fo 
the nominal charge of $50. Never before has tl 
price been so low by one-half, and generally $15 
or $200 a page has been demanded for position ad 
vertisements. And yet, at this low price, only lead 
ing journals are expected to avail themselves of th 
privilege of inserting an advertisement. Only fiv: 
full page advertisements have been received from 
New York City publishers, viz., the 7zmes, Trzbun 
Post, Journal and Outing. 

If you want such an advertisement for your own 


paper, it is not too late to secure it. The cost is 


$50, which includes a free copy of the Directory 


delivered at your office, carriage paid. If you send 
copy for your advertisement, and a check in full 
payment accompanying the same, you are at liberty 
to deduct 10 per cent, making the net price $45. 


If interested, please address 


GEO. P. ROWELL & CO., 
PUBLISHERS OF THE AMERICAN NEWSPAPER DIRECTORY, 


10 SPRUCE STREET, N. Y. 
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Kansas City 
Times 


with its guaranteed circulation of nearly 24,000 
copies every day, offers to-advertisers the best me- 
dium for results of any Western paper 

Proof of its paying qualities were recently dem- 
onstrated by the Bee Hive Dry Goods Company, of 
Kansas City, whose manager says: 


KANSAS CIty, Mo., Feb. 
Mr. FRANK P. Fuoss, Business Manager 
of THE KANsAs City TIMEs: 

DeAR Sirn—The effect of our advertisement in TH! 
‘TIMES to-day was magnetic. So much so that an extra 
corps of salesmen were so busy during the day that they 
were unable to fully attend to the wants of our estab- 
lishment. However, we were able to sell, I think, the 
largest amount of shoes that have ever been sold in 
Kansas City in a single day. ‘he bargains which were 
offered through the columns of ‘HE ‘| IMES were eye- 
openers. I am fully conscious that advertising pays. 

Very respectfully, 
Lee J. Scuirr, Mgr. Bee Hive. 


The advertising rates of THE Times are as low 
as any paper in the country on a circulation basis. 

Send for copy and rates to THE KANSAS 
CITY TIMES, Kansas City, Mo., or 
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It is because 
its readers are of the well- 
to-do class that the 


Philadelphia 


Press 


is the most profitable medium 
for advertisers in the State 
of Pennsylvania. « w ww 


a 


oe 


The Press is 
the greatest 
want medium 


in Philadelphia. 
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PRINTERS’ INK, 


Che Cvening Wisconsin. 


FIVTIETH YEAR MILWAUKEE, MARCH 4, 1897 THREE ( 


PRINTERS’ INK —t 


Says? 


‘The Boston Transcript, Brooklyn Eag 
New York Evening Post, Philadelp! 
i pm Washington Star, Chica, 

Post, MilwauKee Wisconsin and S 
Francisco Bulletin are evening papers « 
high character, and gO into homes a 
have a worth to advertisers beyond tl 
mere figures of their daily circulatio 
They have no waste circulation. Eve: 
copy goes into a home, and goes thi 
because it is wanted there. The forey 
ing small list constitutes a very choi 
group of papers. If there is any oth 
evening paper anywhere that has a bett 
right to be named than one of the 
Printers’ Ink would be glad to be fu 
nished with its name and to consider t 
reasons set up by its publishers for 


place among the eight.” 
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Brooklyn Daily Eagle 


is 
the daily paper 
that is read by 


EVERYBODY IN BROOKLYN. 


BROOKLYN has a MILLION 


and a quarter of people and LONG 
ISLAND has perhaps three-quarters 


of a million more 2% % 2% 


IS READ IN 
| he a le THE HOMES OF 
4 —_——— LONG ISLAND. 
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To Appear 
Quarterly 
Hencetorth 


The AMERICAN NEwsparPER Directory for 18 





will appear June 1. Th@ Directory will be revis 
and reissued September 1 and December 1, 1897, an 
regularly thereafter once in three months—March 

June 1, September 1 and December 1, 1898. Form 
will close August 1, November 1, February 1 an 


May 1, and always one month in advance of th 


date of issue. Corrections will be made daily 


authenticated information is received or obtained. 

The price of the AMericAN NEwspaPER Dire 
ory will be $5, as heretofore. For $25, if paid i 
advance, subscribers may receive all the four issu 
of the Directory of a year and Prznters’ /nk (issue 
weekly) for one year, thus having always the lates 
information, and in consideration of the paymen 
($25), strictly in advance, the subscriber may hay 
the privilege of applying to the office for speci: 
confidential reports whenever wanted. Addres 
orders to 


GEO. P. ROWELL & CO., Publishers, 


No. 10 Spruce St., New York 
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THE PLAIN TRUTH™ y } “THE PLAIN TRUTH" 


% ang ALLTHE£ & 
Xp 


oy AND ALLTHE 


“Om, d 2) 
THE DAILY HOUSTON POST 


goes in club packages to 


379 Post-Offices 


in TEXAS and LOUISIANA every day. 


THE POST sends more papers into the 
homes of these towns than any other 
newspaper. THE DAILY POST also 
sends three or four papers each to 
hundreds of small offices every day in 
single wrappers not counted above. 


el 


THE SEMI-WEEKLY POST 


goes in club packages to 


1413 Post-Offices. 


DO YOU WANT TO REACH THE 
PEOPLE IN THESE TOWNS ? .... 


You can see the lists and get rates 
by dropping a postal to or calling on 





PRINTERS’ INK. 


The Harvest Season 


For gleaning the .. 
dollars in the Chicago field is at 
hand, and shrewd advertisers should 


Take advantage of it! 


You can get into the field and garnet! 
the grain by using 


The Chicago Dispateh 


By JOSEPH R. DUNLOP. 


[ts circulation is larger than all 
other Afternoon ‘Papers of Chi- 
cago combined (save one). 


IT REACHES THE MASSES. 
THE WEEKLY DISPATCH §:<° 


metro = - 
tan Free Silver weekly covering the Mi i le 
Southern and Northwestern States. .. .. .. .. 


Circulation, 50,000 Copies Weekly. 


EASTERN OFFICE: HOME OFFICE: 
517 Temple Court, 115-117 Fifth Avenue, 
NEW YORK. CHICAGO 
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THE Detroir FREE Press has been 
read and looked up to as an author- 
ity by its readers. ¥or sixty - four 
years it has stood as a model of 
healthy, interesting journalism. Isn't 
it well to put your ad in a paper 
whose readers respect it ? 


The Detroit 
Free Press 


had an average daily circulation of 
36,708 during 18906. 


R. A. CRAIG, 41 Times Bldg., New York City. 











t} Written and designed by The Advertisers’ Agency, Philadelphia and Buffalo 
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We Give You Results. 
We haven't the best papers in the world 
We haven't the largest circulation in the country 
We are not the Napoleons of the publishing 
business 
We can’t give you a million dollars’ worth of 
business in exchange for every hundred you 
spend with us 
BUT 
We have good papers, 
That reach a most desirable class of people. 
We enable you to reach them much more cheaply 
than you possibly could in any other way. 
We give you good returns for your money, and 
We are anxious to please. 
’ 
Our Paying Papers. 
= 
Womankind farm News 


Ae 


a 


v 


Its Rates—2o cents per Its Rates—s5o0 cents per 
agate line. 

ie : Its Circulation—Guaran- 
Its Circulation — Never teed and proven never to 
less than 40,000 coples per be less than 80,000 copies 
issue guaranteed and proven. per issue. Contracts made 
Contracts made on this basis. on this b 


agate line 


v 


\ 
‘ 
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\ 
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Its Territory— Its special 
territory is th reat Missis 
sippi Valley, but it has sub- 
Its Readers—The pr scribers in every State in the 
perous middle classes; the Union 

women in the homes of the Its Readers— The pro- 
people; housewives and gressive, up-to-date farmers, 
mothers, who buy what the who are making money and 
adding to the wealth of the 
nation. You needn't try to 
sell them gold bricks, but 
they’re on the look out for 
every thing that adds to 
don’t overlook the ads. : their farm’s usefulness and 
Forms close the 15th of their family’s happiness. 
month preceding date of The whole family reads and 
issue, re-reads Farm News. 


THE HOSTERMAN PUBLISHING CO. 
SPRINCFIELD, OHIO. 
NEW YORK OFPICE: CHICAGO OFFICE: 
1227 American Tract Society Bldg. 50 Hampshire Bldg. 
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Its Territory — Uncle 
Sam’s 


anna 


y 


a 


whole household needs. 
They read Womankind 
because they find it full of 


\ 
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\ 


ADRS 


4 


good suggestions, and they 
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Morning and 
Evening 
they reach the homes 


of the best people in Day- 
ton. They’re read with attention and 
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interest by forty-five hundred every week- 
day morning and ninety-five hundred 
every week-day evening, This is the 
guaranteed circulation of the 


Dayton News 
and Times 


They reach 14,500 homes every 
day — ’nough said. 


A 


guvunevcucucucey 


vy 


H. D. LA COSTE 
38 Park Row.... New York 


Written and Designed by The Advertisers’ Agence y, Philadelphia and Buffa 
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A sign in South Clark Street reads: ‘“ Stomachs 


Washed Out While You Wait.” It means just what 
it says. A doctor who has an office at the head of 
the stairs does the work of renovating stomachs that 
have become diseased through bad treatment by th 
owner. Forthe modest sum of fifty cents he inserts 
a rubber tube down the esophagus and pumps hot 
water into the human reservoir until the cavity is 
thoroughly flushed out. The benefits of the treat- 
ment are said to give so much satisfaction to th 
sufferer that the doctor has many regular customers, 
and he is making a good living.—From Printers’ 
Ink (Chicago Correspondence), January 27th, 1897. 


Those who use 


RIPANS TABULES 


now and then find them a substitute for the 
washing out process. They are cheaper and 
answer the purpose better. One gives relief. 


A NEW STYLE PACKET CONTAINING TEN TABULES IN A PAPER CARTON (WITHOUT GLASS 
18 NOW FOR SALE AT SOME DRUG STORES—FOR FIVE CENTS, 








WEEKLY, 17,000 


INK. 


N, in charge Advertising 


HOGE, Jr., Manager 
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SUNDAY, 15,C00 


WHOLESALE 
JAS. D. 


DRUGGISTS 


000 


Ss. P. WESTO 


TETCTETTLETE 
ASSOCIATE HOUSES AT 


TACOMA AND WALLA WALLA 
FRANK RICHARDSON, New York, Chicago, London 
12 


0 2) 


4 o A, 


STEWART & HOLMES DRUG CO. 


A. 
DAILY, 








Qrererers 
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The People 


are buying the 


Toledo —_ 
Commercial 


published every morning, Daily and 
Sunday, because they get all the 
news fresh and because they know 
it is the most complete and reli- 
able that is to be had. 


THE BEST PAPER IN 
YOU WAN TOLEDO. WE HAVE IT. 


ADVERTISING SPACE IN 
YOU BU THE “COMMERCIAL” AND 


GET WHAT YOU CONTRACT FOR. 





We are not selfish, but willing to 
take you into the family to enjoy a 
share of the good things to be had 
at the home circle. The cost is 
small. We shall be pleased to tell 
you how much. 


THE TOLEDO COMMERCIAL CO. 


W. E. SCOTT, Eastern Representative, 
American Tract Society Building, New York. 
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Summer Resorts 


Vwi Yy¥ 


BSADRSAD 
Ammo 


reach the wealthiest 


YY YV 


St. Louis people by advertising in 


The St. Louis Star. 


ITS READERS 
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in the great Southwest*spend their 
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To Capture them for the coming hot spell 


ASK OUR TERMS OF 


EIKER, 148 Tribune Building, 
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NEW YORK CITY. 
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CHANGE OF RAIES. 


The rates for advertising in the 


Vickery & Hill List 


at present are $6.00 a line, with discounts of 5, 10 
and 15 per cent for 3, 6 and 12 months. On April 
ist the rate is $6.00 a line, with no discounts for 
time or space except for half or whole pages. Send 
in your order now for a year to get the old rate, 
or, if you are an old advertiser, have your contract 
extended for one year. Ask quick. 


THE VICKERY & HILL CO., Aucusta, Me. 


Cc. E. ELLIS, Advertising Manager, 
401-402-403-404 Temple Court Building, 
New York City. 
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American Woman 
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Joun F. Hitt Co., of Augusta, Me., publish the 
“AMERICAN WOMAN,” a handsome 28-page 
monthly, with a guaranteed circulation of 250,000 


copies each issue. Advertising rates, $1.00 a line, 


display or reading, measured agate. Special rates on 
quarter, half or whole pages. The April issue has a 
very liberal number of representative advertisers. 

Cc. E. ELLIS, Advertising Manager, 


4°1-402-403-404 Temple Court Building, 
New York City. 
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READABLE, | INFLUENTIAL, 


RELIABLE AND The ENERGETIC AND 
RESPECTABLE. | _ ENTERTAINING. 


ELMIRA 
TELEGRAM 


is 


CIRCULATES AMONG | A SIXTEEN-PAGE 


THE PEOPLE each week ILLUSTRATED 


WHO HAVE MONEY FAMILY PAPER OF 
TO SPEND. by STANDING 


7500, 000 





PLUCKY, Best | ESTABLISHED 
progressive ano \Advertising| e/cwreew rears 


POPULAR. Medium 


in 
Ow 
Wee New York 


CARRIES State. 
= 


A. FRANK 
| RICHARDSON, 


| TRIBUNE BUILDING, | 
/T COVERS NEW YORK. | /T ALSO CIRCULATES 
NEW YORK STATE | CHAMB’Rof COMM'CE.| LARGELY IN OHIO, 
AND PENNSYLVANIA | CHICAGO. NEW JERSEY AND 


THOROUGHLY. | RED LION COURT, | 4pyO/NING STATES. 
| FLEET ST., LONDON. | 
i 
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Pioneer ot 
low Prices 


When I started in the ink business about th 





years ago there was not a newspaper in the coun 

with the possible exception of one (a New \ 

daily), that was not paying more than 4 cent 

pound for news ink. Since then every ink hous 
the country has reduced its prices to mine, and 
some cases has gone below them, giving unlimit 
credit as an inducement to secure trade. Ther 
one concern whose representative admitted tl 
they would not be in the ink business only for P. 
Jonson. They watched the wonderful success I w 
having and thought that by offering news ink at . 
cents and giving credit they could secure the ne 
trade of the country. It is true that they sold c 
siderable ink at first and took away several of n 
customers, but | am gradually regaining my o 


trade, as they find my ink at 4 cents is much cheap 
than their 3%-cent ink. My terms are cash wit 
the order. I trust no one, as I keep no books. 
my inks are not found as represented I buy thé 
back. Send for my price list. Address 


PRINTERS INK JONSON, 


8 Spruce Street, New York. 





My job inks are the finest ever produced and are sold at 25 cent 
/-pound can, with the exception of Carmines, Bronze Reds and Fine Purpk 
For these I charge 50 cents a 4 -pound can. 
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PEOPLE 
WHO BUY 


RIDE IN THE STREET CARS. 


If you can tell them in thirty words, and a 
good picture, what you have to sell, they will 
buy from you. 

If you can’t, you can get a good man to do it. 

If only your goods are good. If you have 
goods to sell that people need. 

The Street Cars will sell them for you. 

The cost is small as compared with other 
methods of advertising. The results are great. 


Write us for particulars. 


GEO. KISSAM & CO. 


253 Broadway, NEW YORK, 
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Get Your Advertisement Right, 


There are many difficulties to be overcome 
in doing successful advertising. The advertise- 
ment should be attractive so that it may be 
seen. It should have a good position so as to 
be more likely to be seen. It should go into 
papers of high character so as to get the im- 
plied indorsement that such a paper imparts to 
all matter seen in its columns. It should go 
into papers of great issue so as to reach as 
many eyes as possible, and finally it should be 
so worded as to make tt-probable that when it is 
read by any one likely to want the thing adver- 
tised he will be moderately certain to wish to 
examine or learn more about the particular sort 
that the advertisement he is reading is directing 
his attention to. Many well displayed and well 
placed advertisements have only the effect of 
convincing the reader that—w hatever he may 
want—he aves not want the thing about which 
he is at the time reading in the well displayed 
and well placed advertisement before him 
When preparing your advertisement ask your- 
self this question : If I wished to buy goods of 
this variety, is this the sort of advertisement 
that would be likely to take me to the store 
where they are sold? If it is not of that sort, 
then it is probably all wrong and a money- 
waster instead of a money-maker. Get your 
advertisement right before you spend money 
for printing it. “If you cannot get it right, 
write to us and we will help you. 


THE GEO. P. ROWELL ADVERTISING CO. 
10 Spruce Street, New York. 
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